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APPLICATION.,

Relevance of the research topic. In accordance with the national strategic
course outlined in the Address of the Head of State "Economic Course of a Just
Kazakhstan" dated September 1, 2023, enhancing the competitiveness and ensuring
sustainable development of small and medium-sized enterprises (SMES) is an
integral part of the economic development plan of Kazakhstan. This task is also
reflected in the national action plan outlined in the Address of the Head of State
"New Kazakhstan: the path of renewal and modernization" on 10 key directions
dated March 16, 2022, and in the national project "Development of Entrepreneurship
for 2021-2025", adopted on October 12, 2021.

All of this emphasizes the relevance of the research topic aimed at the
effective development of SMEs in Kazakhstan through the formation and use of
consumer data.

SMEs in Kazakhstan continue to show growth; in 2022, its share in GDP
reached 33.8%, and based on preliminary results for 2023, it reached 36.4%. In 2022,
175 thousand new jobs were created in SMEs. However, from 2017 to 2022, the
number of liquidated enterprises in the small and medium-sized business sector of
Kazakhstan almost tripled, indicating their vulnerability in the competitive market
and the existence of various problems in their development. These problems are
primarily related to macroeconomic issues: significant fluctuations in the exchange
rate and high inflation, which increase interest rates and the cost of loan servicing.
This prevents SMEs from servicing long-term bank loans, resulting in a demand
mainly for short-term loans. Most SMEs operate under a patent (66,6%) or a
simplified tax system, which financial structures perceive as low creditworthiness.
The lack of real access to financing leads to business stagnation and low
competitiveness.

The solution to these and other problems of SMEs largely depends on how
effectively a company can use marketing, its innovative methods, means, and tools.
However, marketing, as an effective tool, including Customer Intelligence (ClI),
ensuring economic efficiency for entrepreneurs, is not fully utilized yet.

In connection with this, the relevance of the research is justified by the need
to develop proposals and recommendations for enhancing the sustainable
development of SMEs through improving the effectiveness of marketing activities

using CI methodology.
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Cl represents an information cluster that develops in parallel with digital
technologies, providing an understanding of consumer expectations, needs, and
purchasing behavior as a whole; based on the customer database platform,
employing multidimensional analysis, customer journey maps, loyalty programs,
and feedback systems.

Thus, the process of implementing ClI, aimed at improving the efficiency of
marketing activities and consequently ensuring the sustainability of SMEs,
emphasizes the significance of the conducted research. The absence of scientific and
methodological works in Kazakhstan, insufficient mastery of the CI implementation
methodology in SMEs, as well as the lack of a model for its construction, formation
strategy, and effective utilization, became the basis for choosing this dissertation
topic.

The objective of the study is to establish theoretical and methodological
approaches, as well as practical recommendations, for the implementation and
efficient utilization of CI in SMEs in Almaty.

Research tasks:

- develop a conceptual model for the creation and use of ClI SMEs;

- determine the effectiveness of ClI using, including its methods, on Almaty
City SMEs based on quality and quantity research;

- identify the impact of CI on the effectiveness of marketing activities of SMEs
based on data analysis in the program SmartPLS 4;

- develop a practical recommendation of CI creation and implementation for
its effective use by domestic SMEs;

- measure the economic efficiency of CI applications based on SMEs in
Almaty.

Research Methods. The study employed general scientific methods, such as
induction, deduction, analysis and synthesis, systematization and classification,
comparison, content analysis, as well as qualitative (in-depth interviews) and
quantitative methods (online survey) using statistical analysis methods.

The methodological basis of this work consists of the results of qualitative and
quantitative marketing research conducted by the author using a mixed sequential
approach. Qualitative research included in-depth interviews with 25 top managers
of SMEs in the city of Almaty, operating in various fields. The research yielded data
on the perception and utilization of Customer Intelligence (Cl), its tools, along with
the effectiveness of CI implementation. Quantitative research was conducted
through an online survey of 211 company leaders making marketing decisions.

Research hypotheses were formulated based on theoretical and practical
evidence of the importance of implementing CI in SMEs. They are centered around
the scientific assumption that the use of CI methodology and its tools can improve
the quality of decision-making, thereby enhancing the effectiveness of marketing
activities and return on investments.

The research hypothesis:
1. The use of the customer journey map (CJM) tool has a positive effect on

the efficiency of ClI in the decision-making process in SMEs.
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2. Using a system for collecting feedback system (FBS) and processing
positively affects the efficiency of Cl in the decision-making process in
SMEs.

3. The use of loyalty programm (LP) has a positive effect on the efficiency
of CI in the decision-making process in SMEs.

4. A centralized system for collecting, storing, and processing data customer
data platform (CDP) about consumers has a positive effect on the adoption
of effective CI in the decision-making process in SMEs.

5. Multi-dimensional data analysis (MDA) positive attitude with Cl making.

6. CI will positively mediate the relationship between CIM, FBS, LP, MDA,
and Decision-making.

7. Decision-making will positively mediate the relationship between CI and
Marketing Performance.

The hypotheses were tested using SmartPLS 4, software for modeling
Structural Equation Modeling (SEM) employing the Partial Least Squares (PLS)
method. The results of both studies were utilized to form a model for the
development of Cl and to create practical recommendations for its implementation
and effective utilization in the SME sector of Almaty.

The information foundation of the research encompassed scientific
publications by domestic and international authors in the field of SME development,
Cl, key performance indicators, database application in marketing, loyalty programs,
consumer experience, customer journeys, and feedback systems. The study
incorporated the use and analysis of statistical data from the National Statistics
Bureau of the Agency for Strategic Planning and Reforms of the Republic of
Kazakhstan, data from the Entrepreneurship Development Fund "Damu,” and
internal reporting documentation from companies.

The scientific novelty of the dissertation work is as follows:

— the author's CI definition and its conceptual model are proposed based on
scientific research and analysis;

— proven an increase in marketing efficiency in SMEs through the application
of CI using a mixed research method;

— an economic-statistical model of CI factors influencing the effectiveness of
marketing activities in SMEs has been constructed based on data analysis in
SmartPLS 4;

— a practical recommendation in form of strategy for the development and
implementation of CI in SMEs has been devised,;

— the economic efficiency of marketing has been determined through the
implementation of CI, utilizing both qualitative and quantitative research
methods, as well as calculations.

The main provisions submitted for defense:

— author's CI definition and its conceptual model for applications in SMEs;

— scientific results on the economic efficiency of marketing in SMEs through
the application of Cl using a mixed research method,;



— economical-statistical model of CI factors influencing the effectiveness of

SME marketing activities based on data analysis in SmartPLS 4

— practical recommendation in form of strategy for the creation and
implementation of Cl at SMEs;
— calculations on the economic efficiency of marketing activities through the
implementation of CI.
Practical Significance of Research Results.

The results obtained during the dissertation research allow for the utilization
of CI in SMEs to enhance the effectiveness of their marketing activities.
Scientifically substantiated proposals and recommendations from the dissertation
research are applied in the following entities: LLP "Flora Alma-Ata," LLP
"L’AROSH JEWELRY", and PE "PraticaMente."

Furthermore, the research findings can be applied in courses such as Digital
Marketing, Building Customer-Centricity, Consumer Behavior, and Customer
Experience Management.

The scientific outcomes obtained will contribute to addressing pressing issues
related to the development and implementation of CI, not only as a tool to improve
the effectiveness of marketing activities in enterprises but also as a tool to enhance
their competitiveness and facilitate the intensive development of SMEs in
Kazakhstan.

Description of the doctoral candidate's contribution to the preparation of each
publication.

In total, the doctoral student has prepared and published 5 works, including 1
article in the Scopus and Web of Science databases; 3 articles in journals
recommended by the Committee for Quality Assurance in Science and Higher
Education of the Ministry of Science of Higher Education of the Republic of
Kazakhstan, and 1 article in a journal indexed by the Higher Attestation Commission
of the Russian Federation.

All publications were collaborative efforts where the doctoral student served
as the first author and corresponding author:

1. «Modern aspects and trends of Customer Intelligence development,”
published in the journal "Economics: Strategy and Practice,” 2020, No. 2 (15): 107-
113 (Soldatenko T.A. - concept, literature review, writing, revision based on
reviews; Yessimzhanova S.R. — methodology, scientific editing). The article
includes a deep analysis of the theoretical foundations of the concept of "customer
analytics™ along with its development and identification of its four main tasks.

2. "From customer intelligence to sustainability: management feature of
SMEs in Almaty City," published in the Q1 journal "Journal of Strategic Marketing,"
April 24, 2023 (Soldatenko T.A. - concept, literature review, writing, analysis,
revision based on reviews; Faizan Ali - scientific editing, Yessimzhanova S.R. —
methodology, Fedorova T.L. — introduction, discussion section, conclusions; Alieva
N.A. - analysis, conclusions, and limitations). The article reflects the results of a
qualitative study on the perception of customer analytics and its effectiveness



through connections with the database platform and application tools (customer
journey map, loyalty programs, feedback systems) in SMEs in Almaty.

3. The KPI dashboard for the four customer intelligence tasks was
developed and described in the article "KPI dashboard for customer intelligence
tasks: Application and significance for business,” published in the journal "Bulletin
of Turan University," 2022, (1): 219-226 (Soldatenko T.A. - concept, literature
review, writing, revision based on reviews; Yessimzhanova S.R. — methodology,
scientific editing).

4.  The impact of implementing the customer journey map on improving
the customer experience in SMEs in Almaty was presented in the article "Customer
journey as a tool for improving customer experience in small and medium-sized
businesses," published in the journal indexed by the Higher Attestation Commission
of the Russian Federation "Marketing and Marketing Research,” 2022, 02 (148)
(Soldatenko T.A. - concept, literature review, writing, revision based on reviews;
Skorobogatykh I.1. - scientific editing, Yessimzhanova S.R. - methodology,
Fedorova T.L. - discussion section, conclusions).

5. An article « The effectiveness of using a customer journey map:
practical case of a Kazakhstani SME company» published in the "Bulletin of Turan
University," 2023, (3): 339-353 (Soldatenko T.A. - concept, literature review,
methodology, writing, revision based on reviews, Yessimzhanova S.R. - scientific
editing, Baizhaxynova G.K. - analysis, conclusions, and limitations, Fedorova T.L.
- introduction, discussion section, conclusions). This article serves as a case study
for the implementation of the customer analytics methodology, including an
assessment of its effectiveness.



AHHOTAIUA

AUCCEPTALMH HA COUCKaHMe cTeneHH 1o0kTopa ¢uinocodun (Ph.D.) mo
cnennaabHocTu 8D04106 «MapkeTHHD

COJIJATEHKO TATBbAHA AHATOJIBEBHA

BJIUAHUE KJIMEHTCKOM AHAJIMUTUKHA HA D®PEKTUBHOCTH
MAPKETHUHI'A MAJIOT'O U CPEJHEI'O BU3HECA:
INPAKTUYECKOE ITPUMEHEHHUE.

AKTYaJIbHOCTh TeMbl HCCJIe0BaHMsl. B COOTBETCTBUM C OOIIEHAIIMOHAIBHBIM
CTpaTerM4ecKuM KypcoM, ykazaHHoM B llocmanum I'maBel rocymapctBa
"DxoHoMuueckuid kypc crapasenBoro Kazaxcrana" ot 1 centsiops 2023 ropa,
YCWIEHHE KOHKYPEHTOCIOCOOHOCTH M O0OECHEeYEeHHE YCTOWYMBOIO pPa3BUTHUSA
cyOBeKTOB Masioro u cpennero npeanpunumarenscrsa (MCII) npencraBisitor
co00ll HEOThEMJIEMYIO YacTh IUIaHa SKOHOMHUYECKOTro pa3Butua Kazaxcrana.
JlaHHas 3amada TakKe OTpa)keHa B OOIICHAIMOHAJIBLHOM IUIaHE JCHCTBUM,
onpeneneHHbiM B Ilocnanum ['maBel rocymapctBa "HoBbiii Kazaxcran: myTh
oOHOBJIEHUS U MoJiepHu3anuu" 1o 10 KiIro4eBbIM HanpaBiieHusaM oT 16 mapta 2022
rojia, ¥ B HaIIMOHAJILHOM TpoekTe "Pa3zputne npeanpunumatenbeTBa Ha 2021-2025
rofiel", mpuHATHIM 12 okTs16pst 2021 roxa.

Bce 310 moguepkuBaeT akTyallbHOCTh TEMbI UCCIEAOBAHUS, HANIPABICHHOU
Ha 2¢dexktuBHoe pazsutue MCII B Kaszaxcrane 3a cuer ¢dopmupoBaHus u
WCIIOJIB30BaHUs JAHHBIX O MOTPEOUTEIISX.

MCII B Kazaxcrane npoIomKaeT 1eMOHCTPUPOBATh POCT, B 2022 roxy ero
noiis B BBIT nocturna 33,8%, a mo npeasaputenbabpiM ntoram 2023 roga — 36,4%.
B 2022 roxgy 8 MCII 65110 co3aano 175 Teicsid HOBBIX pabouux mecT. Bmecte ¢ Tem,
¢ 2017 mo 2022 roapl KOJUYECTBO JIMKBUAUPOBAHHBIX NMPEANPUATANA B MAJIOM U
cpenHeM 6u3Hece Kazaxcrana BHIPOCIIO MOYTH B TPH pasa, YTO CBUJIETEIBCTBYET 00
WX YSI3BUMOCTH B YCJIOBHUSX KOHKYPEHIIMM Ha PBIHKE U Psijia CYIIECTBYIOUIUX
npobieM B ux pa3Butud. K HUM, B MEpPBYIO OdYepellb, CIEAyeT OTHECTH
MaKpOAKOHOMHYECKHE TIPOOIEMBI: 3HAUUTEIbHBIE KOJIeOaHUs BAJIIOTHOTO Kypca U
BBICOKAss WMHQIIAIMS, KOTOpas IMOBBIIIACT TMPOIECHTHBIE CTaBKU U CTOMMOCTh
oOcimykuBaHus 3aiimMa. OTo He mo3Bossier npennpusitusm MCIT oOcmykuBaTh
JIOJITOCPOYHBIE 0AHKOBCKHE KPEJIUTHI, IO3TOMY CYIIIECTBYET CIIPOC B OCHOBHOM Ha
KpaTtkocpouHbie kpeauThbl. boabmuacTBo MCII paboraer o matenry (66,6%) wmu
YIPOILLIEHHOU CUCTEME HAJIOr000I0XKEHUS, (uHaHCOBBIE CTPYKTYpPBbI
BOCIIPUHUMAIOT ATO KAaK HHU3KYIO KPEeIUTOCHOCOOHOCTh. OTCYTCTBHE PEaTbHOIO
nocTyna K (UHAHCHPOBAHUIO TMPUBOJUT K CTarHaluu Ou3Heca W HUBKOU
KOHKYPEHTOCHOCOOHOCTH.

Pemenne stux u apyrux npoosem MCII Bo MHOTOM 3aBUCUT OT TOTO,

HACKOJIbKO KOMIIAaHHA MOXECT B(I)q)CKTI/IBHO HCIIOJIB30BAaTh MAPKCTHUHI, €TI0
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VMHHOBALMOHHBIE METO/BI, CPEJCTBA U UHCTPYMEHTHI. TeM He MeHee MapKETUHI U
€ro MHCTPYMEHTHI, BKJIOUYas KIMEHTCKyr aHanuThkKy (KA), obecneunBaromme
KOHOMHUYECKYIO 3P (HEKTUBHOCTH KOMIIAHUH, TPEANPUHUMATENSIMH €11IE B TOJKHON
Mepe HE UCTIONb3YIOTCA. B CBS3M € 3TUM, aKTyaJIbHOCTh UCCIIEA0BAHMS 00YCIOBIICHA
HEOOXOIMMOCTBIO Pa3pabOTKH MPEIJIOKCHUH M PEKOMEHAAINN 0 TOBBIMICHUTO
ycroiunBoro pa3sutust MCII 3a cuet nobitiennst 3K TUBHOCTH MapKETHHTOBOM
JEATEIBHOCTH C UCTIOJIb30BaHHEM MeTonosioruu KA.

KA mpencraBnsier coboif MH(POPMAIMOHHBIN KilacTep, pPa3BUBAIOLIUICS
NapajuleIbHO C LUQPOBBIMU TEXHOJOTMSIMH M 00€CIEeUMBAIOIIMM MOHUMaHuE
HNOTPEOUTENBCKUX OXKHMJIAHUHM, MOTPEOHOCTEW M MOKYIATEIbCKOTO IOBEIACHMS B
LEJIOM, OCHOBBIBAsICh Ha IIATPOpME KIMEHTCKUX 0a3 JaHHBIX, NPUMEHEHUU
MHOTOMEPHOIO aHAJIN3a, C MCIOJB30BAaHUEM KapT IyTH KIMEHTA, IIPOrpamm
JOAJIBHOCTU U CUCTEM OOpaTHOM CBSI3H.

Takum 00pa3om, mpouecc BHenpeHusi KA, HampaBieHHbI Ha MOBBIIICHUE
3 PEeKTUBHOCTH MAPKETUHTOBOM JESITEILHOCTH U, KaK CJIEJCTBUE, Ha 0OECIIeUeHUE
ycromtunoctr MCII, mog4epKuBaeT 3Ha4UMOCTb IMPOBOAUMOTIO NCCIIETOBAHMUS.

OtcyTcTBHE HaydyHO-MeTOIMYeCKHX paboT B Kaszaxcrane, HEIOCTaTOYHOE
BlIaficHne Metononorued BHeapenus KA Ha npenmpusatusx MCIL, a takke
OTCYTCTBUE MOJENM €€ MOCTPOEHUs, CTpaTerun (GopMUpPOBaHUSA U 3PHEKTUBHOTO
UCITOJIb30BAHUS SIBUJINCh OCHOBAaHUEM JJI BBIOOpA JAHHOM TeMbI AUCCEPTALIUH.

Heabo auccepTaMOHHOIO MCCIEAOBAHUSA SIBIISETCS pa3pabOTKa HAyYHO
O0OOCHOBAaHHBIX TEOPETHUKO-METOAOJIOTMUYECKUX IMOJAXOJ0B M  IPAKTHUECKHUX
pexomeHmauuii no co3ganuio KA u ee »¢pdekTMBHOMY NPUMEHEHHIO Ha
npeanpustusx MCIL

3agaum uccaenoBanus. CorjgacHo MOCTAaBIEHHOM LEIU JUCCEPTALMOHHOIO
UCCIJIEIOBaHMsI ObLIM OIPENEICHBI PSIT 3aa4:

1. pa3paboTaTh KOHIENTYAJIbHYI0 MOJENIb CO3/IaHUS M HCIOJb30BaHUS
KA B MCII;

2. onpenenuts 3¢ dextuBHocTh npuMenennst KA B MCII ropona Anmatsl
Ha 0a3e KaueCTBEHHOI'0 U KOJUYECTBEHHOTO METO/I0B UCCIIEAOBAHMS;

3. BbIsIBUTh BiusHHMe KA Ha 3(QQpekTMBHOCTH MapKETHHTOBOMN
nestenpHocTH MCII Ha ocHOBe aHaiM3a JaHHBIX B mporpamme SmartPLS 4,
ITOJTYYEHHBIX B PE3YJIBTATE KOJMUYECTBEHHOIO UCCIEN0BAHUS;

4.  pa3paboTaTh TPAKTUYECKHE PEKOMEHIAIMU TI0 CO3JaHUI0 W
BHenpeHuto KA mis ee agdextuBHoTO ncnonb3oBanus B MCII;
d. U3MEPUTh YKOHOMHUYECKYIO 3P dekTuBHOCTh TpuMeHeHns KA Ha 6aze

na"Hueix MCII B r. AnMaThl.

Metoabl wucciaenoBanusi. B xoxe wuccrnemoBaHus ObUTM  TPUMEHEHBI
OOIIEHay4YHbIE METONbI, TaKWe KaK HHIYKIUS, NEAYKLHsA, aHaU3 M CHUHTE3,
cUCTEMaTu3alMs U Kiaccu(ukanus, CpaBHEHHE, KOHTEHT aHaju3, a TaKxke
KaueCTBEHHbIN (INTyOMHHOE MHTEPBbIO) U KOJUYECTBEHHBIN METO1 (OHJIalH OIpOC)
C MCTIOJIb30BaHUEM CTATUCTHUYECKUX METOO0B aHAJIN3A.

MeTo10I0THYECKYI0 OCHOBY JaHHOM pabOThl COCTABJISIOT Pe3yJbTaThl
KAUECTBEHHbBIX U KOJIMYECTBEHHBIX MApKETHUHTOBBIX UCCIEAOBaHUM, MPOBEACHHBIX

aBTOPOM € HCIOJB30BAHUCM CMCIIAHHOI'O IIOCJACAOBATCIBHOIO IIOAXO/JA.
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KauecTBeHHOE uccneqoBaHUE BKIIIOYANO TIyOWHHbIE HWHTEpPBbIO C 25 Tom-
Menepxepamu komnanuii MCII ropoga AnMatel, NEWCTBYIOIIMX B Pa3IMYHBIX
chepax nearenbHOCTH. B pe3ynbrare ncciaeqoBaHuil OBLIM MOTYyYEHBI JaHHBIC 110
BOCTIPUATHUIO U UCTONIb30BaHNI0 KA, ee HHCTpYMEHTOB, Hapsay ¢ 3P(HEeKTUBHOCTHIO
npuMmeHeHnst KA. KonnuecTBeHHOE HCClie10BaHUE OCYIIECTBIISIIOCh YEPE3 OHJIAH-
onpoc 211 pykoBoauTeneil KOMIIAHUA, TPUHUMAOIINX MAPKETUHTOBBIE PEILICHHUS.

['unoTe3sl uccnenoBanusi cHOpPMyIUPOBAHBI HA OCHOBE TEOPETUUYECKUX U
MPAKTUYECKUX JOKA3aTENbCTB BaXKHOCTH BHeapeHusa KA Ha npennpusitusx MCII u
3aKJIIOYAIOTCA B HAyYHOM IMPEIIOJIOKEHHMHM O TOM, YTO UCIIOJIb30BaHUE
Merogosnorun KA W €€ UMHCTPYMEHTOB TO3BOJISIET YIYYIIUTh KayeCTBO
MPUHUMAEMBIX PEIICHUN, TEM CaMbIM MOBBIMIAET 3P(HEKTUBHOCTH MAPKETHHTOBOM
JEATEIIbBHOCTH U BO3BPAT OT MHBECTULU.

['unoressl nccaen0BaHMS:

1. HWcnonb3oBanue wuHctpymenta «Kapra mnyrtu knamenta» (KIIK)
MOJIOKUTENBHO BIUsET Ha 3PdekTuBHOCT KA B mpoliecce NpUHATHS PELICHU B
MCIIL.

2. Ucnonw3oBanue cucteMbl cOopa u oOpabotku oOpatHoil cBsizu (COC)
MOJIOKUTENBHO BIIMAET Ha 3P PexkTuBHOCTh puMeHeHns KA B nponecce npuHATHS
pemennit B MCIL

3. Ucnonw3oBanue nporpammsl JiossibHOCTH (I1JI) mosiokuTensHO BIMSIET HA
s dextuBHocTs KA B nporecce npunstus pemenuit B MCII.

4. llenTtpanu3oBaHHas cuctema cOopa, XpaHeHUss M OOpabOTKM JaHHBIX
«[Inarpopma nannpix kiueHToB» (IIIK) o morpeOurtensx moysoxKUTeabHO BIIUSET
Ha 3¢ dexTuBHOCTH MpuMeHeHus: KA B nporiecc npunsatus pemenuii B MCII.

5. Ucnonb30BaHrEe MHOTOMEPHOTO aHainu3a JaHHbIX (MAJ]) monoXuTenbHO
BiMsieT Ha 3ddexTuBHOCT NMpuMeHeHuss KA B mporecce NpuHATUS peleHUil B
MCII.

6. KA Oyner mo3utuBHO BiIMATH Ha B3auMocBsizb Mexay KIIK, COC, II,
MA/I 1 npoueccoM NpUHATHUS PEILICHUM.

7. llpunsatue pemenuii Ha 0a3e NOMydYeHHbIX nOaHHbIX M3 KA Oyzaer
MOJIOKUTENIBHO BIUATH HA 3 (HEKTUBHOCTh MAPKETUHTA.

['unore3sl ObLTM POBEPEHBI ¢ UcnoNib3oBaHueM SmartPLS 4, mporpammHoro
oOecrieyeHusi JUisl MOJEIMPOBAHUS CTPYKTYpHbIX ypaBHeHudd (SEM) c
MCIIOJIb30BaHUEM METO/1a YACTUYHBIX HAUMEHbIINX KBasipaToB (PLS).

PesynbraTel 000ux McCiIenoBaHNUN ObUTH HCTIOIB30BAHbI IS (HOPMHUPOBAHUS
monenn co3nanuss KA u pa3paboTKy MpakTUYECKHMX pEeKOMEHAAIMil 1o ee
BHEJPEHHUIO U 3P(EeKTUBHOMY UCIOJIb30BaHUI0 B cekTope MCII ropona AnMarsl.

NupopmanimonHas OCHOBa HCCIEAOBAHMSA BKIOYana B ceOs Hay4dHbIE
myOJUKAIMKY OTEYECTBEHHBIX U 3apyOeKHBIX aBTOPOB B obnactu passutus MCII,
KA, xmoueBblx mnokazareneil 3(pQPexkTHuBHOCTH, NpUMEHEHHs 0a3 JaHHBIX B
MapKeTHUHTE, MPOTPaMM JIOSIIbHOCTH, MOTPEOUTENHCKOIO OMbITA, MyTEeW KIUEHTOB,
cucTeM oOpaTHOM CBsi3M C TmoTpedutensMu. B paboTe UCHOIL30BaHbl U
MPOAHATM3UPOBAHBI CTATUCTUYECKHE JaHHblE BIOpO HAlMOHAIBHOM CTATUCTUKU
ATEeHTCTBa IO CTpAaTErM4ecKOMy IUJIaHUPOBaHUI0O U pedopmam PecnyOnmku



Ka3axcran, nanHele (poHaa pa3BUTHA NIPEANPUHUMATENBCTBA «/{aMy», BHyTpeHHSS
OTYETHAs JOKYMEHTALM KOMITAHUM.

Hay4Hasi HOBU3HA pe3yJIbTATOB MCCJICIOBAHUS.
Hay4nast HOBU3HA MOATBEPKIAETCS CIEAYIOIUMU PE3YIbTATAMH:
— IPEIOKEHO aBTOpCKoe ompexaeneHue KA m ee KOHUeNTyalbHas MOJEIb Ha
OCHOBE Hay4HBIX MCCIICIOBAHUN U AaHAJIN3A;
— JI0Ka3aHo, u4ro npuMeHeHne KA ¢ UCHONb30BaHMEM CMEIIAHHOIO
(KOJIMYECTBEHHOT'O U Kaue€CTBEHHOI'0) MOCJIEI0BATEIbBHOTO METO/Aa MCCIEA0BAHUS
IPUBOJUT K MOBBIIEHUIO 3 ()EKTUBHOCTH MapKeTUHIoBoM AestrensHocTr MCII;
— MOCTPOEHA 3KOHOMHMKO-CTaTUCTHUECKass MoAeNb (akTopoB KA, BIMAOIKX Ha
3¢ dekTUBHOCTh MapKkeTUHIoBo# nestenbHocTh MCII Ha ocHOBe aHanmu3a TaHHBIX
B SmartPLS 4 na 6a3e Koa1n4ecTBEHHOIO UCCIIEJ0BAHUS,
— MpPeaoKEeHbl MPAKTUYECKUE PEKOMEHAALNH, 3aKII0Yaloliuecs B pa3paboTke
cTpareruu co3nanus u BHeApenus KA B cyobekrax MCII;
— ompenesneHa 3KoHoMHu4decKas 3(h(PEeKTUBHOCTh MApKETUHTA 32 CUET MPUMEHEHUS
KA Ha 0CHOBE MPOBEAEHHBIX PACUETOB.

OcCHOBHBIE 110JI02KEHH S, BBIHOCHMbIE HA 3ALIMUTY:

— aBTOpCKoe ompeaeneHue NoHATHUS KA W ee KOHUEeNnTyaldbHOW MOAEHU JJIs
INPUMEHEHUS HA IPEANPUATUAX MAJIOro U CPeHEro On3Heca;

— Hay4dHble pe3yibTaTbl 00 HSKOHOMHUYECKON 3(P(EKTUBHOCTM MApPKETHUHIra B
cyobexTax MCII 3a cuer npumenenust KA ¢ ucnonp3oBaHueM cMEIIaHHOTO METO1a
VCCIICIOBAHNUS;

—  OJKOHOMMKO-CTaTHUCTHuUeckas Monenb (axtopo KA, Bausiommx Ha
s PeKTHBHOCT, MapKeTUHTOBOM AesTeapHocTd MCII Ha ocHOBe aHanM3a JaHHBIX
B SmartPLS 4;

— NPAKTUYECKHE PEKOMEHIAIMU MO CTpaTeruu co3naHus W BHeapeHuss KA Ha
npeanpustuax MCII;

— pacueThl 10 SKOHOMUYECKON 3PPEKTUBHOCTH MAPKETUHIOBOM ESITEIbHOCTH 32
cueT BHeapeHusa KA.

IIpakTHyeckasi 3HAYMMOCTD Pe3yJIbTATOB MCCJICIOBAHUS.

Pe3ynbraTel, moOMydeHHBIE B XOJ€ JIUCCEPTALIMOHHOTO WCCIENOBaHUS,
no3BOJAKOT Hcnosib3oBaTh KA Ha mnpenmpusatusx MCII g moBbsleHus
PE3yIbTaTUBHOCTH UX MAPKETUHIOBOU IEATEIILHOCTH.

Hay4Ho-000CHOBaHHbIE TPEJIOKEHHS] 1 PEKOMEH AU TUCCEPTAIMOHHOTO
uccienoBanust npumensitorcs B TOO «®nopa Anma-Ata», TOO «L’AROSH
JEWELRY» n UII «PraticaMente».

Kpome Toro, pe3ynbraThl HCCIEA0BAHNSI MOTYT IPUMEHATHCS B TAKUX Kypcax
kak: LHudposoit Mapketunr, [locTpoeHre KIIMEHTOOPUEHTUPOBAHHOCTH, [loBeaeHmne
noTpeduTeneit u YnpapieHne KIMEHTCKUM OITBITOM.

[lony4yeHHble Hay4yHblE pe3yJbTaThl OyayT CIOCOOCTBOBATH PEIICHUIO
aKTyaJlbHBIX TMpo0JeM 1o pa3paboTke u BHeApeHutro KA He TOJbKO Kak
WHCTPYMEHTA M0 MOBBIMIECHUIO 3(P(HEKTUBHOCTH MAPKETUHIOBOM JI€ATEIbHOCTH
NPEeANPUATANA, HO U KaK MHCTPYMEHTa MO POCTY UX KOHKYPEHTOCIIOCOOHOCTH, a
Takxe nHreHcuBHoMy pasButuro MCII B Kazaxcrane.
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Onucanue BKJIaJAa JOKTOPAHTA B MOATOTOBKY KAaKI0# MyOJJUKAIIAN.

Bcero nokropanTom ObUIO MOATOTOBICHO U OMyOJIMKOBAHO 5 paboT, BKITIOYas
1 crateto B ©0aze Scopus m Web of Science; 3 crarbu B KXypHaIax,
pexoMeH1I0BaHHBIX KoMHUTeTOM 1Mo OOecredeHnio KayecTBa B O0JacTU HAayKd U
BBICIIIET0 00pa3oBaHusi MUHHCTEpCTBA HAayKH Bbiciiero oopazoBanusi PK u 1 crates
B )KypHasie BAK PO.

Bce nyOnukanuu, BBIIOJHEHBI B COAaBTOPCTBE, I/I€ JOKTOPAHT SIBIIAETCS
MEPBBIM aBTOPOM U KOPPECIIOHACHTOM:

1. «Modern aspects and trends of Customer Intelligence developmenty,
omyonukoBaHHOU B kypHanie KOKCHBO «3OkxoHomuKka: cTpaTteruss U MpakTUKa,
2020, Ne 2 (15):107-113 (Congatenko T.A. - KOHUENIHUS, JIUTEPATYpPHBII 0030p,
HalMcaHue, J10paboTka CTaTbU MO pe3ysbTaraM peleH3upoBaHus; EcumxanoBa
C.P. — meTomonorus, Hay4HOe peaKkTUpoBaHue). B ctaThe ObLI OTpakeH riyOoKuil
aHaJIN3 TEOPETUYECKUX OCHOB MOHATHUS «KIHEHTCKas AHAJIMTUKA» HapsAy C €ro
Pa3BUTHEM U BBIJIEJICHUEM YETHIPEX €€ OCHOBHBIX 3a]1a4.

2. «From customer intelligence to sustainability: management feature of
SMEs in Almaty City», onmyonukoBanHoil B xypHane Q1 «Journal of Strategic
Marketing», 24 anpens 2023 (Conpmarenko T.A. - KOHUENUUSA, JTUTEPATYPHBINA
0030p, HamUCcaHue, aHaIu3, JOpadOTKa CTaThU IO PE3yJibTaTaM PELEH3UPOBAHMUS,
QaiizaH AnM - HaydyHoe penakthpoBanue, EcumxanoBa C.P. — meromonorus,
®enoposa T.JI. — BBeaeHue, pasznen AUcKyccus, BoIBOAbI, Annea H.A. - aHanus,
BBIBOJIBI M OTrpaHWuYeHHs). B crarbe OTpakeHbl pe3ybTaThl KayeCTBEHHOTO
UCCIeI0BaHus 10 BhIsiBIEeHUIO BocnpusiTust KA u ahpexkTuBHOCTH ee pUMEeHEHUS
yepe3  B3aMMOCBSI3W ¢ Iuargopmoil 0a3 MaHHBIX, a Tak)Ke HUHCTPyMEHTaMHU
MpUMEHEHUS (KapTOM KIMEHTCKOro MYyTH, MPOrpaMMaMH JIOSJIBHOCTH, CUCTEMaMU
oOpatHoii cBsizu) B MCII Anmarsl.

3. [Tanens KPI nns yersipex 3amau KA Obina pa3paboTaHa v onucaHa B
ctatbe «KPI dashboard for customer intelligence tasks: Application and significance
for business», omnyonukoBanHot B kypHase KOKCHBO «bromierenb
yauBepcuteta «Typan», 2022, (1): 219-226 (Conparenko T.A. - KoHLeNuus,
JUTEpATypHbIA 0030p, HamucaHue, J0pabOTKa CTaThM MO pe3yJbTaTaM
peuen3upoBanusi; EcumkanoBa C.P. — MeTonon0rus1, Hay4HOE peJaKTUPOBAHUE).

4, N3yueHue BIUSHUS MPUMEHEHUS KapThl MyTH KJINEHTA Ha yJIy4IIeHUE
kienTckoro onbsita MCIT Anmatsr 66110 TipencTaBieHo B cratbe «IlyTh KiueHTa
KaK MHCTPYMEHT YJIYYIICHHS KJIMEHTCKOTO OMbITa B MAJIOM M CpeIHEM OU3HEcey,
omyOimkoBaHHOM B KypHale BAK PO «MapkeTuHr W MapKEeTHUHTOBBIC
uccnenoBanus», 2022, 02 (148) (Conparenko T.A. - KOHUENLMS, TUTEPATyPHBIN
0030p, HamMcaHue, J0pabOTKa CTaTbU IO pe3yjbTaTaM PELEH3UPOBAHMUS;

Ckopoborateix W.M. - Hayunoe penaktupoBanue, FEcumkanoBa C.P. -
metoaosorusi, @emopona T.JI. - pazaen nUCKyccus, BIBOIBI).
S. Cratbs «O(QGEeKTUBHOCTh NMPUMEHEHUS KapThbl KIMEHTCKOTO MYyTH:

MPaKTUYECKUM Kelc kazaxcTanckoit kommanuu MCID» onyOnrkoBaHHas B )KypHalie
KOKCHBO «bronnerens yauBepcuteta « Typany, 2023, (3):339-353 (CongaTeHko
T.A. - KOHLeNUMs, TUTEPATYPHBIM 0030p, METOAOJIOTHS, HAallMUCAHHUE, JOPadOTKa

CTaThu 10 pe3yJabTaTaM peueHsupoBanusi, Ecumxanoa C.P. - HaydHoe
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penaktupoBanue, I'.K. baiixkakchlHOBa — aHamu3, BBIBOABI M OrpPaHUYEHUS,
®enoposa T.JI. - BBeeHue, paszzien OUCKyccus, BbIBOIbI). JlaHHas crarhs ObLia
HamucaHa kKak mpumep (case study) BHempenust meronuku KA, B Hell Takxke
npoBeJieHa olleHKa AP(GEKTUBHOCTH €€ TPUMEHEHUS.
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AHHOTAIUA

6D051100 «MapkeTHHI» MaMaH/AbIFbI 00libIHIIA (PrI0COG U JTOKTOPHI
(Ph.D.) FeLiIbIMHE g9pe:kecin any yuIiH quccepTamus

COJNIATEHKO TATBbSAHA AHATOJIBEBHA

IIATBIH JKOHE OPTA KOCINMKEPJEPAIH MAPKETUHI TIH
TAIMILITTHE TYTBIHYIIBLIAP TAJIJIAYBIHBIH OCEPI:
MPAKTUKAJIBIK KOJIJIAHY.

3epTTey TAKBIPbIOBIHBIH 03€KTiJIiri. MemiiekeT 6actibIChIHBIH 2023 JKBIIFBI
1 xpIpkyliekTeri «OnuierTi Ka3zakCTaHHBIH 5YKOHOMUKAJBIK Oargapbl» aTThl
JKonmaysiHma KepceTiIreH YITTHIK CTPATeTUSIIBIK KYPCKA COMKEC IIaFbIH KOHE OpTa
ousHectiH (ILIOb) Oocexkere KaOUIETTLIIrIH HBIFAWTY KOHE TYPAKThl JIaMybIH
KaMTamach3 eTy Ka3zakCTaHHBIH 3KOHOMHKAJIBIK JaMy KOCIAPBIHBIH a)KbIpamac
Oemiri 6osbim TaObUIaABL. by minaer Memieker OacuibichiHbIH 2022 KbUTFBI 16
HaypbI3narel «Kana KazakcTan: skaHapy MeH KaHFBIPY *KOJIbD aTThl JKoymaysiHaa
10 wmeri3ri OarblT OoOWBIHINA aWKbIHmadraH >koHe 2021 »xpurrel 12 Kazanna
KaObplmanran  «2021-2025 oxpurFa  apHanFaH  KocimKepiiKTi  TaMBITYABIHY
YKAJITIBIVJITTHIK JKOOAChIHA Ja KOPIHIC TaIllKaH.

OchbIHbIH, OapJIBIFBl TYTHIHYIIBIIAP TYPabl AEPEKTEPl KAJTBINTACTHIPY KOHE
naiinanany apkplibl Kazakcrangarel [IIOB TrimMai naMbeiTyFa 6aFrbITTaaFad 3epTTEY
TaKbIPBIOBIHBIH ©3CKTUIINH KOPCETEII.

Kazakcrannarel 11IOb ecimin sxanracteipyna, 2022 xbuibl onapasiH KIO-
neri yneci 33,8%-ra, an 2023 >KbUTFBI aJJIbIH aj1a KOPBITBIHBLIAP OoibiHIIA 36,4%-
ra xerTi. 2022 xbutel [IIOB canaceiaga 175 MBIH KaHa >KYMBIC OPHBI allIbLIFaH.
ConbiMeH Katap, 2017-2022 xpuiaap apansiFbiiaa Kazakcranaa marblH )KOHE OpTa
Ou3HecTer1 )ka0bUIFaH KOCIMOPBIHIAPAbIH CaHbI YIII €CEre *KYbIK 6CT1, OYJ1 OJlapablH
HapBIKTaFbl OQCEKENECTIKKE TO3IMCI3ITIH KOHE OJIapJblH JaMybliHJa OipKatap
Macenenep Oap ekeHiH kepceredi. Onmapra, €H alJbIMEH, BallloTa OaraMbIHBIH
€Nyl ayBITKYBI )KOHE MalbI3IBIK MOJIIIEpIIEMeNIep MEH HECHE KYHBIH apTThIPATHIH
YKOFaphl HHQIAIUS CUAKTHI MAaKPOIKOHOMUKANBIK Macenenep skaranasl. byn [IOb
y3aK Mep3iMjl OaHK HECHeNIepiH KOJIJaHyFa MYMKIHJIIK OepMeii, COHJIbIKTaH
OJIap/IbIH TapamnblHAH TEK KbICKa Mep3iMIiK Hecuesepre cypanbic 6ap. [IIOB-ThiH
kemmiiiri (66,6%) maTeHT HeMece OHaMIAThIIFAH CATbIK JKYHecl OOMBIHIIIA KYMBIC
1cTel 11, Kap>Kbl KYPBUIBIMIAPhl MYHBI HECHE KaOUISTTUIITHIH TOMEHJIr PEeTiHIe
KaObuTnakapl. KapKbutanaplpyFa HAKThl KOJDKETIMAUTIKTIH OolMaybl OW3HECTIH
TOKbIpaybIHA KOHE TOMEH 0aceKere KaOlIeTTUIKKE dKeNe/Il.

[IOB-ThIH OCHI k0HE Oacka J1a MaceseepiH menry kobiHece KOMIaHUSHbIH
MapKETHUHITI, OHbIH WHHOBALMSJIBIK OHICTEPIH, KYpaJJApPbIH KOHE KypajiapblH
KAHIIAJBIKTBI THIMJI  TaijajaHa ajaThIHJBIFbIHA OaillaHbICTRI.  AUaiifa,
MapKETHUHT, OHBIH KOCIMKEpJIep YIUIH OHAIPICTIH SKOHOMHUKAJIBIK THIMILUIITIH
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KaMTaMachl3 €TETiH KIMEeHTTep aHaIuTUKAChl (KA) CHSIKTBI THIMIII KYpaJibl oIl Jie
JYPBIC MMAWTAIAHBIIIMANA OTBIP.

Ocpiran OaiiylaHBICTBI 3epTTEYAiH o3ekTimri KA omicremeciH maigamana
OTBIPBIN, MAPKETUHITIK KbI3METTIH TUIMIAUIITIH apTThipy apKbuibl LIIOB TypakTel
JaMYBIH JKaKcapTy OOWBIHINA YCHIHBICTAP 31pJey KaKETTUIIrMeH TYCIHIIpLIeTl.

KA — 1udprnblKk TexXHOJNOTUSIIApMEH KaTap JaMbIll  Kele JKaTKaH
TYTHIHYIIBIIAP Typalibl epekTep 0a3achl maaTdopMachiHa, KOl eJIIeM/I1 Talaay bl
naiananyra, TYThIHYIIBUIAPIbIH casXxaT KapTajapblH, alalbIK OaraapiaMaaapbiH
JKOHE Kepl OaillaHbIc KyMelepiH TMaiijlaJaHa OTBIPBIN, TYTHIHYIIBUIAPIBIH
KYTyJEpiH, KaXETTUIIKTEPIH JKOHE JKaJIlbl caThll ajy TOPTIOIH TYCIHYII
KaMTaMachl3 €TeTIH akmapaTThlk kiactep. KA kiaueHTTep Typanbl OutiMre
(mepexTepre) Heri3eNreH KOMITAHUSHBIH OOCEKENIeCTIK apTHIKIIBUIBIFEI MEH
TYPAKThI ©CYIHIH HET131 OOJIBIN TaObLIA IbI.

Ocpuiaiila, MApKETHHITIK KbI3SMETTIH TUIMIUITIH apTThIPyFa >KOHE COHBIH
Hotmxkecinae OB TypakTeUIbIFbIH KaMTaMackl3 eryre OarbiTTanraH KA eHrizy
YPZIC1 XKYPri3UIin KaTKaH 3€pTTeyJep I1H MaHbI3IbUIBIFbIH KOPCETE].

Kazakcranna FbUIBIMU-QAICTEMENIK KYMBICTapAbIH >keTKuIikei3airi, HIOb
cyobekTinepine KA eHri3y oaicreMeciHiH 00aMaybl, COHAa-aK OHbI KYPY YATICIHIH,
KAJIBINTACTBIPY ~ KOHE  THIMAl  MaiiiaJaHy  CTPaTErHsChIHBIH  OOJIMaybl
JMCCEePTALMSHBIH OChl TAKBIPHIOBIH TaHayFa HEr13 OOJbI.

JAuccepranusiiibik 3eprreyain Makcatbl — KA kypy xoHe onbl IIIOB-Te
THIM1 KOJIJIaHy OOMBIHINA FBUIBIMH HETI3JICJITeH TCOPUSUIBIK JKOHE OJIICTEMENIK
TOCUIJIEP MEH MPAKTUKAJIBIK YCBIHBICTAPABI d31pJIEy.

3epTrTey MiHaerTepi. [luccepranusuiblk 3epTTEYAIH MaKcaTbhlHA COMKeC
OipKaTap MIHIETTEp aHBIKTAJJIbIL:

1. [IOB-Te KA kypy ’koHe MaijanaHyJbIH TYKBIPBIMJIAMAJBIK YATICIH

a3ipey;

2. CaHJBIK >KOHE camnalblK 3epTTey oJICTepl Heri3iHae AJIMaThl
kanacbiHaarel OB cyOobekTinepinae KA KonmanyablH TUIMIUTIITIH aHBIKTAY;

3. CaHJBIK 3E€pTTeY HOTHXKECIHAE alblHFaH jAepekrtepai SmartPLS 4

OarnapiamacbiHaa Ttangay Herizinge OB kocimopblHAapblHAa MAapKETHUHITIK
KbI3METTIH TUiIMIUTITIHE KA ocepiH aHbIKTAY;

4, OB cyowekrinepinae THiMAl naiinanany yuin KA Kypy KoHe eHrizy
OOWMBIHIIIA MPAKTUKAJIBIK YCHIHBICTAP 931pJIey;

5. Anwmatsl Kanaceianarsl [1IOb nepextepi verizinae KA maitmananyapia
HKOHOMUKAJIBIK TUIMIUTITIH OJIIIIeY.

3eprTey auicrepi. 3epTTey OaphICHIHAA WHIYKIUS, ACTYKINS, TAIIay KOHE
CUHTE3, KYHeley kKoHEe KIKTEY, CaJIbICTBIPY, Ma3MYH/IbI Tajlay CHUSKTHI >KAJIIbI
FBUTIBIMH QJIICTEpP, COHBIMEH KaTap CTATHCTHKAJBIK OMICTEP/l KOJIAaHY apKbLIbl
canaiblK (TepeH cyx0ar) >koHe caHAblK ( OHJIAMH cayaliHama) 3epTTey 9icTepl
KOJIJTAHBLIJIBI.

byn 3eprreyniH omicTeMeNiK HETi31H aBTOPJbIH apajiac JTOMEKTI TOCUIIL
KOJIZIaHa OTBIPBII KYPTi3reH CanalblK *KOHE CAaHbIK MAPKETUHITIK 3€pTTEYJIEPIHIH
HOTIKeNepl Kypaiasl . Cananblk 3epTTeyre AJMaThl KaTachIHIAFbl OPTYPJIl KbI3MET
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canamapbiHga  okymbic  ictedTiH  [IIOb  koMmaHusiapelHBIH 25  TOII-
MEHe/KepIIepiMeH TepeHIETIIreH cyxoartap Kipi

Kyprizinren 3eprreynep HoTmxkecinae KA-Hbl KongaHyAbIH THIMIUTITIMEH
KaTap OHBIH KYpalJapblH KaObUIIay KoHE NaiianaHy Typajbl MOTIMETTEP aJbIHIbI.
Cangpik 3eprTey 211 MapKeTHHITIK IIeHIiM KaObUIAAyIIblFa OHJIAMH cayalHaMma
KYPri3y apKbUIbI KYPri3Uai.

3eprrey kopamanmapel, [IIOb-te KA eHrisymiH MaHBI3IbUIBIFBIHBIH
TEOPUSUIBIK KOHE MPAKTUKAIBIK JOJIENIepl HETI31HAE TYKbIpbIMIaaraH xoHe KA
oficTeMeci MEH OHBIH KypaJJapblH TaijanaHy KaObUIJIaHFaH IIEHIiMISPAiH
carachblH apTTBIPYFa, COJT APKbLIBI MAPKETUHTTIH TUIMJIUIITIH apTThIpyFa MYMKIHJIIK
Oepelll KOHE HWHBECTHUIMSHBIH KaWTapbIMIBUIBIFBIH KaMTaMachl3 €Tell JereH
FBUTBIMH OOJDKaMHAH TYPAJibl.

3epTTey JKopamaniaphbl:

1. Kimment »xomnwl kaptacel (CIM) kypanein naiiganany LIOB memimMaep
KaoObLaay ypaicinae KA TuiMaiiirine oH acep eTe/l.

2. Kepi OaiinanbicTap/pl )xuHay xoHe eHaey xyieciH (KbBKOX) naitnanany
[IIOBb-ta memiM kabwsuaay npouecinge KA maiinananyibiH TUIMIUIITIHE OH cep
eTenl.

3. Ananapik O6arnapiamanapsid (Ab) maitnanany IIIOB-Te menrim Kadbuiaay
nporiecinae KA TuiMauiirine ox acep ere/l.

4. TyTeIHymIBIIAp Typallbl MOMIMETTEPJl KUHAYJIBIH, CaKTayJIbIH >KOHE
OHJICY/IIH  OpTaJbIKTaHABIpbUIFAaH  kyheci  «Knmentrrepain  aepexrepi
mwiatgopmace» (KAIT) IIOb-ta memim kabsuinay mpouecinae KA mnaiiganany
THIMLUTITIHE OH 9CEp e€TeIi.

5. Mamimerrepai Tannayasig kenenmemai oaicid (MTKT) naitganany 111OB-
Te TmenM Kaosuiaay npouecinae KA KonnanyasiH THIMILTITIHE OH 9cep €Tel.

6. KA CIM, KbXOX, Ab, KJII, MTKT 3xone menriM KaObU1gay mpoiieci
apachIH/IaFbl ©3apa KapbIM-KaTBIHACKA OH 9CEP eTe/i.

KA anbiaFan MoniMeTTep HEri3iHAE WenliM KaObuigay MapKETHUHITIH
TUIMAUTITIHE OH 9CEp €TEel.

XKopamangap imnHapa eH kiml kBaapatrapabl (PLS) mnaiinananaTein
SmartPLS 4, kypeuibiMablK TeHACyJepai Mozaenbacy (SEM) Oarmapiamanbik
KYpaJibl apKbLIbI TEKCEPLIII.

Exi 3eprreynin ne notmxkenepi KA yiriciH KypacTeIpy XKoHE OHBI AJTMATHI
kKanaceiHblH IIIOB cexToppiHa eHrizy koHe THIMII TNaiinanaHy OoMNbIHIIA
MPAKTUKAIBIK YCBIHBICTAP/IBI 931pJey YIIIH Mai1anaHbUIIb.

3eprreynid aknapartelk HeriziHe [IIOb gameity camaceingarsl, KA,
KBI3METTIH HETI3T1 KOPCETKIIITepl, MAapKETUHITE AEePEKTep KOPHIH MaijanaHy,
amanaplKk  OarmapiiaManapbl, TYTBHIHYNIBUIAD ToXIpuOeci, TYTHIHYIIBUIAPIBIH
casxaTTapbl, TYTBIHYIIBIJIAPMEH Kepi OaimaHpIc KyHelaepiHe KaThICThl OTaHIBIK
JKOHE IIETEIIK aBTOpJApbIH FBUIBIMH KapHsUTAaHBIMIApbl Kipmi. JKywmbic
OapeiceiHna  Kaszakctan PecmyOnukackl  CTpaTerusiibplK — JKOCTapiay — JKOHE
pedopmanap areHTTITHIH ¥JATTHIK CTaTUCTHUKA OOPOCHIHBIH CTATHUCTUKAIBIK
MOJIIMETTEpl, «Jlamy» KOCIIKEpJIKTI JaMBITY KOPBIHBIH JEPEKTEepl  KOHE

KOMMaHUsJIAPAbIH 11IKI €Cen Ky>KaTTaMachl KOJAaHbUIBII, TaadaHIbI.
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3epTTrey HITHIKEJIEPIHIH FHUIBIMH KAHAJBIFbI.

FripiMu JKaHATTBIK KeTIeCl HOTHKEIIEPMEH pacTaia bl

— FBUIBIMH 3epTTEyJep MeH Tanjayiaapra HerizgenreH KA — aBTOpIBIK
AHBIKTAMACHI J)KOHE OHBIH TY)KBIPBIMIAMAJIBIK YJITICI YCHIHBUIIBI,

aparnac (CaHIbIK JKOHE callajblK) J9UEKT1 3epTTey IICIH MaianaHa OThIPHIIL,
KA xommany IIIOb mMapkeTHHTTIK KbI3METIHIH THIMIUIITIH apTTBIpyFa OKeJNeTiHI
JIQJIENACH/II;

CaHJBIK 3epTTey HoTwkenepiH SmartPLS 4 rtammay Herizinge OB
KOCITTOPBIHIAPBIHBIH, MApKETHUHITIK KbhI3METIHIH THIMALIINIHE ocep ereTiH KA
(bakTOpIapbIHBIH SKOHOMUKAJIBIK dKOHE CTATUCTUKAJIBIK YITICI KYPBUIIbIL.

— IIOB cybwekTinepi yuiiH KA Kypy >koHE €HI13y CTpaTeTUsIChIH d31pJieyAeH
TYpaThIH MPAKTUKAJIBIK YCBIHBICTAP OEpiIIi;

— XKYpri3uirex ecernreyinep Herizinae KA mainanany eceOiHEeH MapKETHUHITIH
SKOHOMUKAJIBIK THIMJIIIIT aHBIKTAJJIbI.

Koprayra mibIrapbliIaTbIH Heri3ri yurapbsimaap:

— KA yFpiMbIHa OepiireH aBTOPJIBIK aHBIKTaMa JKOHE IaFbIH JKOHE OpTa
OM3HEC KOCIMOPBIHAAPBIH/A MTalijanaHy YIIiH OHbIH TYKbIpbIMIAaMaJbIK YJTiCI;

— 3epTTey/liH apajac 9ICiH maiganana oTeipbll KA KoigaHy eceOiHeH
[IOBb cyObexTinepiHaeri MapKeTHHITIH 5SKOHOMHKAIBIK THIMIUII Typasbl
FBUTBIMH HOTHIKETIED;

- SmartPLS 4 xyitecinne wmomimertepal Ttangay Herizinge OB
KOCIMOPBIHIAPBIHBIH, MApPKETUHITIK KbI3METIHIH THIMAUIIHE bIKOan eteTiH KA
(hakTOpJIApBIHBIH YKOHOMUKO-CTATUCTUKAJIBIK YITICI;

= OB xocinopeiHaapeinaa KA Kypy »KoHE €HrI3y CTpaTeruschl
OOMBIHIIIA MPAKTUKAJIBIK YCHIHBICTAP;

= KA eHrizy ece0iHEH MapKETUHITIK KbI3METTIH JKOHOMMKAJIBIK
THIMALTITT OOMBIHITIA €CeTTeyIIep.

3epTTey HITHAKEJIEPiHIH MPAKTUKAIBIK MAHBI3AbLIbIFbI.

Jucceprauusuiblk  3epTTey OapbichbiHAa anbiHFaH HoTwkenep [IOb-te
MapKETUHITIK KbI3METTIH THIMAUIIH apTThipy yuiH KA KonnaHyra MYMKIHJIK
oepeni.

JluccepTanmsutbIK 3€pTTEY/IIH FBUIBIMHA HETI3JeNTeH YChIHBICTaphl «Dmopa
Anmmva-Ata» XIIC, «L’AROSH JEWELRY» XXIIC-na xone «PraticaMente» JKK-
7€ KOJITaHbLIa Ibl.

CoHbIMeH KaTap, 3epTTey HoTwkenepiH CaHIbIK MapKETUHT, TYTHIHYIIbIFA
OarmapyaHyabl KATBIITACTRIPY, TYTRIHYIIBIIAPIBIH MiHE3-KYJIKBI XKoHE TYTHIHYIIBI
TOXIpUOECiH 0ackapy CUSKTBI KypcTap/ia KoJganyra 001aibl.

AJIBIHFaH FRUIBIMHU HOTHIKEJIEP KOCIMOPBIHAAPIBIH MAPKETHHTTIK KbI3METIHIH
TUIMIUITIH apTThIpy Kypajibl pETIHJE FaHa €MeC, COHBIMEH KarTap OJap.blH
0ocekere KaOUIETTUIINH apTTHIPY Kypalbl peTiHae, conaai-ak Kazakcranaa 111Ob
KapKbIHBI TAMBITY Kypauibl peTinje KA a3ipiiey MeH eHrizy/ieri 03eKTi Maceenepai
MICTIyTe BIKMAT eTe/I.

JIOKTOpPAHTTBIH JpOip OachbLILIMABLI JalibIHAAYFA KOCKAH YJIeCiH
CUIAaTTay.
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JlokTopaHT OapJibiFbl 5 eHOeK, COHbIH imiHae 1 Makana Scopus kone Web of
Science 6a3aceinia, 3 makana Kazakcran PecrryOnukachiabiy FrUTbIM 5KOHE KOFaphI
OutiM MUHUCTpIIriHIH FhUTBIM KOHE >KOFaphl OLIIM  cajachIHIAFhl  CallaHbl
KaMTaMachl3 €Ty KOMHUTETI YCBhIHFaH XKypHangapnaa, 1 wakama PO JKAK
KYpPHAJIBIH/IA KAPUSITAH]IBI.

bapnbik kapusinaneiMaap OipiecKeH aBTOPJIBIKTAa OpBIHIAIFaH, oJjiapia
JIOKTOPAHT O1piHIII aBTOP KOHE KOPPECIOHACHT OOJIBIT TaOBLIa b

1. «Modern aspects and trends of Customer Intelligence development»
makaiacel KP FBM F)XXBCCK komuteTi ycbiHFaH « DKOHOMHUKA: CTPATETHUS JKOHE
npakTuka» xkypHaiabiHaa 2020 x., Ne 2 (15): 107-113 xapusunanran (ConaTeHKo
T.A. - TyXbIpbIMIaMa, 9J€OMETTIK IOy, Ka3y, ChIH-TIKIp HOTHXKeci OOMBIHIIA
KaiiTa TonbIKThIpY; EciMkanoBa C.P. — omicTeme, FRUTBIMU pelakiuiay). Makanaza
«KJIMEHTTIK aHAIUTUKA» TYXKBIPHIMIAMAChIHBIH TEOPHSUIBIK HETi3JIepiHE TepeH
Tajay >Kacajblll, OHbl JAMbITY MEH KaTap OHBIH HEri3ri TepT MIHAETI OesiHII
KOPCETUITEH.

2. «From customer intelligence to sustainability: management feature of
SMEs in Almaty City», Q1 «Journal of Strategic Marketing» xypHanbsiaaa, 24 coyip
2023 k. xxapusinanras (CommateHko T.A. - TYKbIpbIMIaMa, 9/ICOMETTIK IOy, Ka3zy,
Tajaay, ChIH-MIKIP HOTHUXKeCl OOMbIHIIA KailTa TONBIKTEIPY; PaiizaH AiM - FBUIBIMU
penakuusinay, EcimxanoBa C.P. — onicreme, @enoposa T.JI. — kipicrie, Tankbliay
OeniMi, KOpBITBIHABI, AnueBa H.A. - Tanmay, KOPBITBIHIBI XKOHE IICKTEYIEp).
Makanaga Anmatel  Kanacel IIIOb  cyOwekTinepiHiH  aepekrep  0Oa3achl
maTpopMachiIMEH, COHJaN-aKk KojjaHOansl KypaigapMmMeH (KJIMEHTTIK —casxar
KapTajapbl, anajiiblK Oarmapiamanapbl, Kepi OaiiaHbic Kyienepl) e3apa
opekerTecy apKbuibl KA KaObUIIaybIH )KOHE OHBI TMai1ajlaHy THIMIUIITIH aHBIKTAY
OOMBIHIIIA CaMAJIBIK 3€PTTEY HOTUXKEIIEP1 OepisireH.

3. KA tept minzeti yurin a3ipaenred KPI maneni «KPI dashboard for
customer intelligence tasks: Application and significance for business»
makanaceiHaa cumnarranei, KP FBM FXBCCK komwuteti ychinran «Typan»
yHuBepcuteTi bromutereninae, 2022, (1): 219-226 xapusnanras. (Conaarenko T.A.
- TYXbIpbIMJIaMa, oACOMETTIK IIONY, MakKajaHbl a3y, CBIH-MIKIP HOTHUXKEC]
OoMbIHIIAa MakKandaHbl KaiTa TONbIKTBIPY; EciMkanoBa C.P. — omicTteme, FbUIBIMU
peaKiusiay).

4, AnMaTel KaJIaCBIHIarbl IOb TOXKIpHUOECiH XKakcapTyra
TYTBIHYIIBIIAPIBIH CasiXxaT KapTachlH KOJIIAHYIBIH ocepi Typaisl 3eprrey «llyTh
KJIMEHTa KaK MHCTPYMEHT YJIy4YIIE€HUs KIMEHTCKOTO OMBbITa B MaJlOM M CpPEIHEM
ousHece» MakanacbiHaa Peceit @enepanusiceiabie KAK ycwiaran «MapkeTuHr u
MapKETUHTOBBIE HCCleoBaHus» KypHanbiHaa 2022, 02(148) sxapusiianraH
(Conmatenko T.A. - TyXbIppIMIaMa, dCOMETTIK IIOITY, JKa3y, CHIH-MKIP HOTHKEC]

OolbIHIIA KaiTa TOJBIKTBIPY; Ckopoborateix M.M. — FbUIBIMH pelakiusiay,
Ecimxanoa C.P. — omicteme).
5. «KnueHT »oibl KapTachlH KOJJAAHYJBIH THIMAUIT: Ka3aKCTaHIbIK

[IOK xomnanusiceiublH Ta)IpuOenik keici» KP FEM F2KBCCK kxoMuTeT! yChbIHFaH
«Typan» ynusepcuteti bromereninge, 2023, (3):339-353 »apusianran Makaia

(Connarenko T.A. - TyKbIpbIMIaMa, 9ACOUETTIK IIOJTY, kKa3y, ChIH-MIKIp HOTHUXECI
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OoiipIHINIa KaWTa TOJBIKTHIPY; EcumkanoBa C.P. — FpUIBIME pepakuusiay,
banxakceiHoBa ['.K. - Tanaay, KOpbITbIHIBI KoHE 1mekTeynep, Penoposa T.JI. -
Kipicre, Taikpuiay 0eiiMi, KOpeITHIHIBIIAP). by makana KA omicremeciH eHri3y
MbIcanbl (case study) peTiHae jka3pUiFaH, OHJIa COHBIMEH KaTap OHBI KOJJIaHY
TUIMIUTITIH OaFanay >Kypri3iireH.
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