AHHOTALIUS

JUCCEPTALMU HA COMCKaHUe cTeneHu JokTopa puiiocopuu (PhD) no
cneuuanabHocTu 6D051100 «MapkeruHn

MAJIJIBIHOBA AKAHA BJIAJJUMUPOBHA

®OPMUPOBAHUE MAPKETUHIOBOM CTPATETUA
HHPOABMKEHNA UTHHOBALIMOHHBIX ITPOAYKTOB HA
INPOMBIINJIEHHOM PBIHKE KA3AXCTAHA

Tema pguccepraunMoHHOW padoThl. /[lMccepTallMOHHOE HCCIEI0BaHUE
MOCBSIIEHO (OPMUPOBAHUIO PEKOMEHJIAIMK 10 BHEAPEHUIO MPUOPUTETHBIX
HANpaBJICHUN  pPAa3BUTHS  CEPBUTH3ALMM KAK MAPKETHHTOBOM  CTpaTervuu
MPOABMXKEHNSI WHHOBALIMOHHBIX MPOAYKTOB Ha MPOMBIIUJIEHHOM  PBIHKE
KazaxcraHa. AKTyaJIbHOCTh MCCIENOBAaHUS 3aKIIOYAECTCS B JOKAa3aTEIbCTBE
HEOOXOIUMOCTH (POPMHUPOBAHUS W pPealu3allMi MapKETHUHTOBOW CTpaTeruy Ha
MPEANPUITUAX TPOMBIIUJICHHOTO pblHKAa KazaxcrtaHa [ HOpOJABHXKEHUS
WHHOBAIIMOHHBIX  MPOAYKTOB. M3BeCTHO, YTO TIpaMOTHO pa3zpaboTaHHAas
MapKETUHTOBasl CTpATErusi CTAHOBUTCS KIIFOUEBBIM (haKTOpOoM st OPMUPOBAHUS
KOHKYPEHTHBIX MPEUMYIIECTB JIFOOOT0 MPEANPUSTUS HAa PHIHKE, IIPU 3TOM BBIOOD
MApKETHUHIOBOM CTpAaTeruu JJisl IPOJABUKEHHUS WHHOBALMOHHBIX ITPOAYKTOB
SBJISIETCSI CJIOKHOM 3a7adei, TpeOyrolmel TIATEIbHBIX HUCCICIOBAHUM M YETKUX
HAy4YHO-000CHOBAHHBIX PEIICHUN.

MexayHapOIHBIN PHIHOK B CBSI3U C YCUJIMBAKOLIMMCS PHIHOYHBIM J1aBJICHUEM
JUISL COXpaHEHWs KOHKYPEHTHBIX MO3UIMKA TpeOyeT BBIMYCKa WHHOBAIIMOHHBIX
MPOAYKTOB U TeXxHOJIOrui. OUeBUAHO, YTO IS YCHEIIHOTO (hyHKIIMOHUPOBAHUS
Ka3aXCTaHCKUM  MPEANPUSITHSIM  HEOOXOAMMO  THIATEIBHO  pa3pabaThiBaTh
crienupuyHbie, TMOKHE MApPKETUHTOBBIE CTPATErvH MPOABUKEHUSI MHHOBAIIMOHHBIX
MPOAYKTOB Ha pbIHKE. [Ipy 3TOM, MHpOBasi NPOMBIIIIEHHOCTh Ttocneauue 20 net
MPETEPIEBACT MEPEXo] OT TPATULMOHHOTO MPOU3BOJACTBA K MPEIOCTABICHUIO
yCIIyT, KOTOPBIE HHTETPUPOBAHBI C MPOJYKTOM. Takoe SBJIECHHUE HA3BIBACTCS
cepButnzanueii. CepBuTr3anus — 3TO HE MPOCTO MPEIIOKEHUE CEPBUCA, HO 3TO
KapJAUHAJIbHbIE OpPraHW3allMOHHBIE W KYJIbTYPHBbIE M3MEHCHHUS Ha MPEANPHUSATHH.
CepButuzarus 3a 1MocjaeHIe HECKOJIBKO JIET BBI3BIBAET UHTEPEC B HAYYHOU cepe,
ATO TIOJITBEPKAACTCS YBEIUYMBAIONIUMCS YHUCIIOM ITyOJIMKAIUN 10 TAaHHOW TeMe.
OpnHako, MpH HAJWYUU PA3JIMYHBIX HAMNpPABICHUNW B HAYYHOU JUTEpaType. MyTH
oOcy>kuBaHus, OaphePhl U MPEUMYIIECTBA, KOMIUICKTAIIMS U JU3aiH CEPBUCHOTO
MPEeIOKEeHHs, OW3HEC-MOJIETN, MPOIeCC MPOAaXK, HaOmoAaeTcs mpoden B
KOHIIENTyaJIn3aluu, (OKyC KOTOpOM HalpaBJIeH Ha MPAKTUYECKUE AaCHEKThI
peanu3anuy CEpBUTH3allMM M TNPUMEHEHWH €€ KaK CTPAaTeTuH MPOABUKEHHUS
MPOAYKTA.

[IpobGnema npoaABMKEHUS] MHHOBALIMOHHBIX MPOAYKTOB HA MPOMBIIIJIEHHOM
PBIHKE B COBPEMEHHBIX YCIIOBHSX CJI0KHA U MHOTOTPAaHHA, YTO BBI3BIBAET OCTPYIO



HEOOXOJAMMOCTh B TMPUMEHEHHMHM KOMIUIEKCHOTO TMOAXOJa K  PEUICHUI0
MHOTOYMCIICHHBIX OpPTraHU3allMOHHO - S3KOHOMHUYECKHX BOIIPOCOB, KOTOPbHIC
TpeOYIOT MOJTHOIICHHBIX HMCCIICOBAHUN, KOOPAWHAIIMU PAOOTHI, TTIOMCK TEOPUU U
MPAKTUYECKOTr0 MPUMEHEHUSI NHCTPYMEHTOB MapKETHUHTA.

Taxkum oGpa3om, GopMHUpOBaHNE MAPKETUHTOBOW CTPATETHH TPOIBHIKEHUS
WHHOBAIIMOHHBIX IPOTYKTOB HA MPOMBIIIUICHHBIN PHIHOK ONPEIEsSeT aKTyadIbHOCTh
IIPOBOAMMBIX HCCIIETOBAHUM.

Heas auccepranuonHoro wucciaegopanuss - CdopmupoBaTh Ha
TEOPETUYECKOM U METOAMYECKOM YPOBHE TOAXOAbl W PEKOMEHAAIMH TO
BHEJIDEHUIO TMPUOPUTETHBIX  HAMpaBICHUN  pa3BUTUS  CEPBUTH3ALMU  Kak
MapKEeTUHIOBOM CTpaTeruv MPOABUKEHUS WHHOBALMOHHBIX MPOJIYKTOB Ha
MIPOMBIIIIEHHOM pbIHKe Ka3zaxcTaHa.

3aaun JUCCEPTALMOHHOTO MCCJICIOBAHNS:

1. O6G0ocHOBaTh TEOPETUKO-METOJAMYECKUE TMOAXOAbl CEPBUTHU3ALUU IS
MPOJBUXKEHUS MHHOBALIMOHHBIX TMPOJYKTOB HA MPOMBIIIJICHHOM  PBIHKE
Ka3zaxcrana.

2. Ha ocHOBe MapKETHMHTOBOTO HWCCIICIOBAHUS OIEHWUTH BIIUSHHUE YPOBHS
CEepPBUTU3AIIUNA HA SKOHOMUYECKHUE MOKA3aTEeIN PEATPUITHS.

3. Ha ocHOBe MapKETHHTOBOTO HMCCIICIOBAHUS BBISIBUTH BIUSHHUE (PAKTOPOB
MOTHUBAIUHU TPEANPUITUN U UX KIIMEHTOB K TPUMEHEHUIO CTPATErUU CEPBUTHU3ALIUN
Ha €€ YPOBEHb.

4. OCHOBBIBAsICh Ha PE3yJIbTAThI MPOBEEHHOTO UCCIIEIOBaHUS Pa3padoTaTh
MOJIENb BIMSHUS CEPBUTU3ALINY HA JEATEIbHOCTD MIPEAIPUATHS, KOTOPasi IO3BOJIUT
000CHOBaTh €€ 3PHEKTUBHOCTD.

5.Ha ocHoBe aHanmu3a TPaKTUKH TPUMEHEHUS CEPBUTH3AIUU IS
WHHOBAIMOHHBIX MPEANPUATHH, pa3padoTaTh KapTy U MOIIATOBBIN IIJIaH BHEAPEHUS
CEepPBUTHU3ALINH.

Oo0bexT wuccaenoanus:. Ilpenmpustus Kazaxcrana, mnpousBOIsIIUME U
HCIIOJIB3YIOIINE WHHOBAIIMOHHBIC MPOYKTHI JJIsI MPOMBIIIICHHOTO PHIHKA.

IIpeamer ucciaenoBanusi: CoBOKyIHOCTbh OPraHU3alMOHHO-3KOHOMUYECKHUX
OTHOIIICHHUM, BO3HUKAIOIIUX B TIpoIleccCe pa3paOOTKH MapKETUHTOBOM CTpaTeruu
CEPBUTU3AIIAU JIJISI TPOABUKEHNSI MHHOBAITMOHHBIX MPOYKTOB.

Teoperuko - metogojioruveckasi 0aza HCCIeI0BATENbCKOH pPadOTHI.
MeTo10510rH4ecKOi OCHOBOM JIUCCEPTAIUU SIBISIFOTCS PE3yJIbTaThl MAPKETUHTOBBIX
HCCIIEIOBAaHUM, MPOBEAECHHBIX ABTOPOM HAa OCHOBE OINpOca pykKoBoauTeneud 57
WHHOBAIMOHHBIX MPEANPUITHH C TIETbI0 POPMUPOBAHUS CTPATETHH CEPBUTH3AIINN
KaK MapKETHMHTOBOW CTPAaTerMH MPOJABUKEHUS WHHOBAIIMOHHBIX MPOIYKTOB U
b oKyc-Tpynmbl, y4aCTHUKaMH KOTOPOH CTalI KCIIEPTHI MPOMBIIIJIEHHOTO CEKTOPa,
LEJIbI0 KOTOPOIl CTAJIO BBISICHEHWE MTPUYMH HU3KOTO YPOBHS MOTHUBALIMU KIMEHTOB
K BHEJIPEHUIO CTPATETUU CEPBUTU3ALINHU.

JIJist TeCTUPOBaHUS TUIIOTE3, BBIIBUHYTHIX B paMKax JaHHOM JUCCEpTALUU
ucIoap30BaHo mporpammHoe obecnedyeHne SMART PLS Bepcum 3.0. [ns
ONTUMM3ALMK TOYHOCTU MPOrHO3a M TrpaduyecKoro aHaiau3a MCIOJb30BaHa
npeaHa3HaYeHHas JJIsl CTAaTUCTUYECKUX BBIYMCIICHUH 1 aHanu3a nporpamma R. Ha
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psAoy C yKa3aHHBIMH METOJAaMH, MpU paboTe HaJ AUCCEPTALUEH HCIOJb30BaHbI
OOIIIEHAyYHbIE METOJABl: aHAJIW3 U CHUHTE3, CHCTeMaTH3alusi W KIacCH(pHUKaIus,
WHAYKUUSA U JEAYKIHs, CPAaBHEHUE, METOJ KOPPEJSILIMOHHOIO U PErPECCUOHHOIrO
aHaJIN3a.

HNupopmaninoHHYyI0 OCHOBY MCCIIEI0OBAHUS COCTABUIIN HAYUYHBIE MyOINKALIUN
OTEYECTBEHHBIX U 3apyOeKHBIX aBTOPOB B 00JACTH CTPATETMYECKOTO MApPKETHHTA,
MapKEeTHHIa WHHOBAallHOHHBIX MPOAYKTOB, HWHHOBAIMOHHOIO MAapKETUHIa U
MEHE/KMEHTa, MapKETHUHIa YCIyr; MaTepualibl HMCCIEIOBAaHUNA IO CTpaTeruu
CEepBUTH3AllUM, CTAaTUCTUYECKUE JlaHHble MW  uHpoOpmaluMs Ha  calTax
INPOMBIIIUICHHBIX ~ MPEANPUSATUHN;  MyOJUKAIMd  aHAJIUTHYECKUX  IIEHTPOB,
WHCTUTYTOB ¥ (OHJOB, 3aHUMAIONIMXCS  BONPOCAMU  BHEAPECHHUS U
(YHKIMOHUPOBAHUS CEPBUTHU3AINM; ITyOJIUKALMU B OTEUECTBEHHBIX U 3apyOexKHBIX
HAyYHbBIX U3JaHUSX.

Hayuynasi HoBU3HA!

— CdopmupoBaHa aBTOpcKas KiacCU(pUKALM HHHOBAIIMOHHBIX IPOYKTOB JIJIs
IPOMBIIIUIEHHOTO PhIHKA, OCHOBAHHASI HA CUCTEMATH3allMU TaKUX KPUTEPHUEB KaK:
MapKETUHTOBBIE, 00IIECTBEHHO-COI[MAIbHBIE, TEXHUYECKHUE, OOIIHE.

— B pesynbraTe aHanmuza AgaHHBIX B nporpamme R, BbIsIBJI€HA 3aBUCHMOCTH
HDKOHOMHYECKHUX MOKa3aTeIeH NPEeIIPUATUSA OT YPOBHS CEPBUTU3ALINH.

— B pesynpTaTe aHanm3a maHHBIX B porpamme SmartPLS, BeisBiIeHa CTETICHB
BIUSIHUA (PAKTOPOB MOTHUBAI[MM BHEJIPEHUS CTpaTerud CEPBUTHU3ALMU Ha €€
YPOBEHb.

— IlpencraBieHa aBTOpcKas MOJEIb BIUSHUSA CEPBUTH3ALMN Ha AEATEIbHOCTD
NPEANpUATHS,  TO3BOJIAIONAs  O0OCHOBaTh  A(PPEKTUBHOCTH  BHEIPEHUS
CEepBUTH3ALIMY HA THHOBALIMOHHBIE IPEIPUATHUS.

— Ilpennoxensl peKOMEHIaMK N0 BHEAPEHUIO CTPATErMM CEPBUTH3ALMU Ha
MPEANPUATHS.

OcHOBHBIE 110JI0KEHUsI, BBIHOCUMbIE HA 3alIUTY:

— ABTOpckass ~ kjaccu(ukanus ~— HMHHOBALMOHHBIX  NOPOAYKTOB  JUIS
IPOMBIIIUICHHOTO  pBbIHKA, pa3pabOTaHHas Ha OCHOBE  MApKETHHIOBBIX,
OOIIECTBEHHO-COLIMANIbHBIX, TEXHUYECKUX U OOIINX KPUTEPUSIX.

— Pesynbrarel aHanmu3za AaHHBIX B Tporpamme R, TOJy4YeHHBIX B XOJe
MapKETUHIOBOIO HCCIEAOBAHUS ISl BBISABICHUS 3aBUCHMOCTH 3KOHOMHYECKHX
NOoKa3areJiel MPeANpUATHs OT YPOBHS CEPBUTU3ALINH,

— Pe3ynbrarhl aHanu3a gaHHbBIX B nporpamMme SmartPLS, nomydeHHbIx B Xo/e
MapKETUHIOBOTO HCCIEAOBAHUS JUIsl BBIABJICHMSI CTENEHU BIMSHUS (PAKTOPOB
MOTHUBALMU BHEJIPEHUS CTPATETUN CEPBUTU3ALINU HA €€ YPOBEHb

— KonuentyanbHass Mozenb BIMSHHUS CEpBUTH3ALMU Ha 3()PEKTUBHOCTDH
(GYHKIMOHUPOBAHUS TPEANPUSATHS, ONpenessionias 0KUAaeMble YKOHOMUYECKHUE
pe3ynbTaThl AEATENBHOCTH MPEATPUSTHSL.

— Ilpennoxensl aBTOpCKas KapTa W MOLIATOBBIA TUIAH BHEIPEHUSI CTPATETUU
CEepBUTHU3ALIUU, 00ECIIEUNBAIOIINE CTPATETUYECKYIO MAPKETUHIOBYIO OPUEHTALIUIO
Ha MPOJIBUYKEHNE HHHOBAIIMOHHBIX MTPOTYKTOB.



Teopernueckasi 3 HAUMMOCTBh HCCIeA0BaAHUA. TeopeTHUeCcKass 3HAYUMOCTh
JMCCEPTALIMOHHOIO MCCIEAOBAHMS 3aKIIIOYAETCsl B pa3pabOTKE TEOPETHUYECKHX U
METOJMYECKNX TMOAXOJO0B K (OPMUPOBAHWIO MApPKETHHTOBOM CTpaTeTHd
MPOIBUKEHUSI HHHOBAIIMOHHBIX MTPOJIYKTOB Ha MPOMBIIIIJIEHHOM PBIHKE.

Pe3ynbraTtel MPOBENEHHOIO MCCIEIOBAHUS MOTYT OBITh HMCIOJB30BAHBI B
cUCTeMe OOY4YEeHHsI, aTTeCTAllii U MOBBIIICHUS KBATU(UKALNUN CIIECHUATHCTOB 10
MapKeTUHTY W B Mpollecce MpenojaBaHusi AUCHUIUINH «HHOBaIMOHHBIN
MapKeTUHI», « CTpaTernuecKkuii MapKETUHI», «[[pOMBIIILIEHHBIA MapKETUHD .

IIpakTHyeckass 3HAYUMOCTH 3aKJIKYaeTcsl B pa3pabOTKe MOJIXOJ0B U
WHCTPYMEHTOB (OPMHUPOBAHUS CTpPATETHU CEPBUTHU3ALMM KaK MapKETHHTOBOM
CTpaTeruu, KOTOPbIE MOTYT ObITh MPUMEHEHBI Ha TIPEANPHUATUAX MPOMBIIIIEHHOTO
PBIHKA.

Hay4Ho-000cHOBaHHBIE TPEJIOKEHHS U PEKOMEH AU TUCCEPTAIMOHHOTO
uccienoBanuss npuHATel kK npuMmeHeHnto B TOO «FB Company», TOO «Tec
Infosystems», B TOO «Meauatekc-H» (akThl BHEAPEHUS NPHIATAIOTCA B
JMCCEePTAMOHHON  paboTe). Pe3ynbraThl IUCCEPTAIMOHHOTO WCCIIEIOBAHHUS
CIIOCOOCTBYIOT PEUICHUIO aKTyaJIbHBIX MPOOJEM MO pa3padOTKE W BHEAPEHUIO
CEepBUTH3allMM  KaK  MapKETUHIOBOM  CTpaTerud, UYTO  COOTBETCTBYET
['ocynapcTBeHHOW  MporpaMMe  MHAYCTPUAIbHO-MHHOBAILMOHHOIO  Pa3BUTHUSA
Pecny6mnuku Kaszaxcran Ha 2020-2025 rogpi.

Pe3ynbraThl KOHTEHT aHajiu3a, BBIIBUBIIME MOTHBAIMOHHBIE (HAKTOPHI
BHEJIPEHUS] CTPATETUH CEPBUTU3AIMU MOTYT OBITh MCIIOJIB30BAHBI JUIsl Pa3padOTKU
IlaHa OCYIIECTBJICHHS KitoueBoro HampasieHus «lludpoBuszanus oTpaciei
HPKOHOMHUKW» B paMKax rocyaapcTBeHHoi nporpammbl «l{udposoit Kazaxcrany.

Pazpaborannass Mopenb BIMSHHUS CEpBUTH3AIMM Ha A(PGEKTUBHOCTD
GyHKIMOHUPOBAHUS TMPEANPHUATUHS MOXKET OBITh MpUMEHEHa Npu pa3zpaboTke
OCHOBHBIX HaIlpaBJICHUM AUBEPCUPUKAIIMN SKOHOMHUKH, YCTAHOBJICHHBIX [lnanom
cTparernyeckoro pazsutus Pecnyonuku Kazaxcran no 2025 rona.

Myoiamkanuu. B nenom no pesyiaprataM AUCCEPTAMOHHOTO MCCIEAOBAHUS
ObUTO OMyOJMKOBaHO 15 HayuHBIX paboT, 00mKMM 00beMoM §,15 1.11., B TOM YHUCIIE:
3 crathu B xKypHaya 0a3sl naHHbIX kKak SCOPUS, tak 1 Web of Science, 6 crareii B
nyOIuKalusax, pekoMeH1oBaHHbIX KomMuteToM o obecreueHuto kauectna B cepe
oOpazoBanus U Hayku MOH PK, 6 cTaTell B MaTepraiax MeKIyHAPOAHBIX HAYYHBIX
KOH(DepeHInH.

YriyOneHHoe W3y4eHHUE TEOPETUYECKUX OCHOB KITIOUEBBIX TMOHSATHH
«MHHOBAllUOHHBIE  MPOAYKTBDY, «HPOJABHKEHHUE», «CEPBUTH3ALMS»  HAILIO
oTpakeHue B cTaThsax «Introduction of innovative products to the industrial market,
«Marketing innovations as a way of increasing the economic stability of the
enterprise», «CepBUTH3AIMS HA MPOMBIIIIICHHOM PBIHKEY.

Pe3ynbTaThl aHAIUTUYECKUX HCCIEAOBAaHMI MHHOBAIMOHHOTO MOTEHLIHAJa
Ka3aXCTAaHCKOTO pBIHKA IMPHUBEACHBI B craThe «Scientific-innovative activity in
Kazakhstan. Multiplique innovation», aHamu3 Tmpolecca IPOJBHIKEHUS
MHHOBAIIMOHHBIX NPOJYKTOB Ha MPOMBILIIJIEHHOM PBIHKE OTPAXEHbl B CTaThsIX
«Analysis of the process of promoting an innovative product in the industrial market

4



of Kazakhstany, «The problems of positioning innovative products in the industrial
market», «Positioning of innovative products in the industrial market in
Kazakhstan», «Analysis of Innovation Activity in the Industrial Market of
Kazakhstany.

Ocobennoctu MNPpOABMIKCHHA HWHHOBAIIMOHHBLIX IIPOAYKTOB IIPpH IIOMOIIH
UHTEpHET MapKeTHHTa NMpuBeAceHbl B crathe «Internet marketing to promote an
innovative product in an industrial enterprise». ®opMupoBaHre MapKETUHTOBON
CTpaTeruy MPOABMKCHUS MHHOBAIIMOHHBIX MTPOYKTOB HA MPOMBIIIICHHOM PHIHKE
«Application of big data analysis to form a strategy for promoting innovative
products», «Formation of Marketing Strategy for Promoting an Innovative Product,
«Pa3BuUTHE MAapKETHHTOBOM CTpaTeTMd WHHOBAIIMOHHOW TPOAYKIMH  Ha
poMbIIUIEHHOM pbiHKe Ka3zaxcrana», «Relevant marketing strategy for industrial
enterprises of the Kazakhstan», «Improving Marketing Approaches to the Energy
Sector of Kazakhstan for Decarbonization» «Enterprise strategic plan: Service
business model».



MAJIJIBIHOBA AWKAHA BJIAJIMMHPOBHA

KA3AKCTAHHBIH OHEPKOCIIITIK HAPBIF BIHJIA
NHHOBALUAJIBIK OHIMAEP/II VI'EPIVIETY BOUBIHIITA
MAPKETHUHI' TIK CTPATET'USAHBI KAJIBIIITACTBIPY

«6D051100-MapkeTrHr» MaMaHIbIFbI OOWBIHINA (HUITOCODUS JOKTOPHI
(PhD) mopeskecin ay YIIiH galibIHIaFaH JUCCEPTAIUSIIBIK KYMBIChIHA

AHJIATIIA

JuccepTanMsJIbIK KYMBICTBIH TAaKbIPBIObI. [luccepTalusuiblK 3epTTey
KazakcTaHHBIH OHEPKOCINTIK HApBIFBIHAA WHHOBAIMSJIBIK OHIMAI LITEPUICTYIIH
MapKETUHTTIK CTPATETHsIChl PETIHJAE CEPBUTHU3ANMSIHBI JTaMBITYJIBIH OachIM
OaFbITTapbIH iCKE achlpy OOMBIHINA YCHIHBICTAPABI KAJBIITACTHIPYFa apHaJIFaH.
3eprreyaid e3ekTunirt KazakcTaHHBIH ©HEPKACIN HApPbIFBIHAAFBl KICIMOPBIHAAPAA
WHHOBAITUSIIBIK OHIM/II )KBUDKBITY YIIIIH MAPKETUHTTIK CTPATETHUSHBI KAJBIITACTHIPY
JKOHE EHrI3y KaXeTTUNriH joanenzaeyae. JKakcbl xkoOallaHFaH MapKETUHITIK
CTpaTeTuss  HApBIKTaFbl  Ke3 KEITeH  KOCIMOPBIHHBIH O9ceKeecTIK
apTHIKIIBUIBIKTAPBIH KAJIBIITACTRIPYABIH HET13r1 (paKTOpbIHA alfHANaThIHBI OENTil,
aJl MHHOBALMSJIBIK OHIMJI KBUDKBITY YIIIH MapKETHUHITIK CTpPAaTeTHUSHbI TaHJaay
MYKHUST 3€pTTEY1 )KOHE HAKTHI ISJIEN/II MEHIMACP/Il KaKET eTeTIH KYpAel MIHIET
0O0JIBII TAOBLIAEI.

XanpIKapalibIK HapbIK HAPBIK KBICBIMBIHBIH KYIIICIO1HE OaiIaHbICThI OdCeKere
KaOLJIeTT] MO3UIIMSIHBI CAKTay YIIIIH HHHOBAIUSIJIBIK OHIMEP MEH TEXHOJIOTUSIIAp b
IIBIFapy A6l Tajarm ereni. KazakcTaHaplK KoCIHOphIHAAPABIH Ta0BICThI )KYMBIC 1CTEY1
YII1H HapbIKTa MHHOBAIUSIIBIK OHIM/II dKBUDKBITY ABIH HAKThI, UKEM/]II MAPKETUHITIK
CTpaTeTUsIapbIH MYKHAT 93ipJiey KakeT ekeHi aHblK. COHBIMEH KaTap, COHFbI 20
KBUIJA QNEMJIIK OHEpPKACI JI9CTYpJil OHJIPICTEH ©HIMMEH OIpIKTIpLIreH
KBI3BMETTEP/Il KOpceTyre Kernynae. byn KyObUIBIC CEepBUTH3AIMS JCT aTaajbl.
CepBuTH3alUsi TEK KbI3MET KOpPCETy FaHa eMec, OyJI KOCIMOPBIHIAFbl 1predi
YHBIMIACTHIPYIIBIIBIK JKOHE MoaeHHM o3repic. COHFBI OipHENIEe >KbLIaa KBI3MET
KOPCETY FBUIBIMU CayiaJia KbI3BIFYIIBUIBIK TYIBIPbI, OYJI OChI TaKbIPHIN OONBIHIIA
KapUSUTAaHBIMJIAP CAHBIHBIH ©CYIMEH pacTanajsl. JlereHMeH, FeUThIMU 9ie0ueTTepae
opTypiii OarbITTap OOJFaH Karmala: KbI3MET KOPCETYy JKOJAaphl, KeAeprijiep MEeH
apTHIKIIBUIBIKTAP, KBI3MET YCHIHBICHIHBIH Opay *KoHE AU3aliHbI, OU3HEC-MOICTBIED,
caTy TpoIeci KOHIENTyalu3amusaa OJIKbUIBIK Oap, OHBIH Ha3apbl MPAKTHUKAIBIK
OarbiTKa OarpiTTanmFad. CepBUTH3AIUSHBI KY3€Te aChIpy acleKTiIepi KOHE OHbI
OHIM/I1 JKBUDKBITY CTPATETHSICHI PETIHE KOJIJIaHy .

3amaHayu SKarjaiiiapia OHEpPKOCINTIK HapbhlKTa HWHHOBALMSUIBIK ©HIM/II
KBUDKBITY MOCEJIECI KYP/AeI )KOHE KOIT KbIPJIbl O0JIBII Ta0bLIa 1bl, OYJI TOJBIKKAHIbI
3epTTeyJepaAl, )KYMBICThI YHJIECTIpYAl, TEOPUSHBI 137€Y/Il Tajall €TEeTIH KONTEereH
YUBIMIACTBIPYIBLIBIK KOHE SKOHOMUKAJIBIK MOCENeNIep Il HIENIyTre KEIIeH 1 TOCUII



KOJJIAHYJIbIH ©3€KTI KAXETTUIITH TYIbIPaJbl. >KOHE MAapKETHUHT KypaJJapblH
MIPAKTUKAIBIK KOJITaHYy.
Ocpunaiiima, OHEPKACINTIK HapbIKTa WHHOBAIMSUIBIK  OHIMAI  KBUIKBITYIBIH
MapKETHUHITIK CTPATETUSICBIH KAJBINITACTHIPY JKYPTI3UII KaTKaH 3epTTeyJIepaiH
©3EKTUIINH aHBIKTANIBI.

3eprreyain Makcatbl - Ka3zakCTaHHBIH WHHOBAIUSIJIBIK HAPBIFBIHIAFHI
Ka3aKCTaHABIK  OHIPICTET1  eCIpTKIre  TOYENIUTIKTIH  OIpIHIN  Ke3eKTerl
MapKETUHITIK CTpaTerusiapbl OOMBIHIIA SICTEMENIK JEHIeHIep MEH TEOPHUSIIBIK
capariibuiap.

JAuccepraumsiyibIK 3ePTTEYAiH MiHIETTEpI.

— KazakcTaHHBIH ©HEPKACINTIK HAPBIFBIHA WHHOBAIUSUIIBIK OHIM/II KBIDKBITY
YILIIH CEpBUCTEHIIPYI1H TEOPHUSUIIBIK KOHE 9JICTEMENIK TACUIAEPIH HETI3/IEY .

— MapKeTHHTTIK 3epTTeyJIepre CYWEHE OTBIPHII, OJApIbIH AKOHOMHKAJIBIK
KOPCETKIIITEPIHE KbI3MET KOPCETY JIEHI€illHIH acepiH OaranaHbI3.

— MapkeTHHITIK 3epTTeyJiep HETI3IHAE KOCIMOPBIHAAD MEH  OJlaplblH
TYTBIHYIIBIJIAPBIH CEPBUTHU3ALMSIIAY CTPATETUSICHIH ©3 JICHIeHiHAe KOJIaHyFa
BIHTAJIAHBIPATHIH (hAaKTOPJIAPABIH SCEPIH aHBIKTAY .

— 3eprrey  HOTKeJepl  OOMBIHIIA  MHHOBAIUSUIBIK  KOCIMOpPBIHAApIA
CEPBUTU3ALUSHBI C€HTI3YJIH THIMAUTITIH HETI3JAEUTIH KOCIMOPBIH KbI3METIHE
CEPBUTHU3ALMSIHBIH 9CEp €Ty MOJICIIH JKacay.

— VHHOBAIUSUIIBIK KOCITOPBIHAAP YIIIH CEPBUTH3AIMSHBI KOJIIaHY TOKIpHOeCciH
TaJjay HETi3IHAe CEePBUTHU3ALMSAHBI JKY3ere achIpyIbIH KapTAChIH JKOHE KE3CH-
KE3CHIMEH JKOCTIaphIH 3ipJey.

3epTTey 00BEKTICI. OHEPKOCINTIK HAPHIK YIIIIH WHHOBALMSUIBIK OHIMJIEP/II
OHJIIPETIH koHe MaiinananateiH Kasakcran KoCimOpbIHAAPHI.

3eprrey mOHi. VIHHOBanUsIBIK OHIMAI UITEPUIETY YIIIH CEPBUCTIK
MapKETUHITIK CTPAaTeTUSHBI 93ipyiey OaphIChIHIA TYBIHIAWTHIH  YHBIMIBIK-
YKOHOMUKAJIBIK KaTBIHACTAP IBIH YKUBIHTHIFHI.

3eprTeyain daicHaMaNbIK 0a3ackl. /[rccepTalvsiHbIH 9/liICHAMAJIBIK HET131 -
Oy cepBUTH3AIMS CTPATETHSIHBI WHHOBAIMSJIBIK OHIMICPI KBIDKBITYIBIH
MapKETHUHTTIK CTPATETUSACHI PETIHAEC CEPBUTH3AIINS CTPATCTHSACHIH KOHE MaKCaThl
WHIYCTPHUSIIBIK CEKTOPABIH MaMaH/1aphbl OOJIBINT TaObIATHIH, MAaKCAThl KIIMEHTTEPTe
TOMEH JIeHreiaeri cebentepin Taly MakKCaTbIMEH CEPBUTH3AIUS CTPATETUSICHIH
KaJbIITACTBIPY MAaKCaThIHIA aBTOPMEH IKYPTi3UIreH cayaJHaMa HeTi3iHze
KYPri3UIT€H  MAapKETHHITIK  3€pTTEYNepIiH  HOTIDKENEpl.  CEepBUTH3ALUS
CTpPATETUsCHIH iCKE achIpy.

Ocsl quccepTanus asChbIiHAa JaMbIFaH TUIIOTe3anapabl Tekcepy yurin SMART
PLS 3.0 6armapiaManbiK jkacakTaMachl KOJAaHBUIABL. boibkay MEH rpaduKaibiK
TaJayJblH JOJITIH OHTAMIAHIBIPY VIIIH CTaTHUCTHKAJIBIK €CENTeyjep MEH
Tajjayiapra apHainran R Oarmapiamacel maiinanaHsuiasl. Jluccepramusga sKymbic
’KacayJla KOpCETUITeH 9JIICTEPMEH KaTap Kallbl FHUIBIMH MICTEP KOJJAHBUIIbL:
Tajjay KoHE CHHTE3, )KYWeley >KoHe KilacCUu(UKaluvs, WHIAYKIUS KOHE IIerepy,
CaJIBICTBIPY, KOPPEISAIUS 5KOHE PErpeCCHSUIBIK Talaay SIICl .



3epTTey/IIH aKMapaTThIK HEri3l: OTaHABIK >XOHE IIETENIIK aBTOpJapIblH
CTPATerUsUTBIK MApKETHHT, WHHOBALIMSJIBIK OHIMICP MapKETHUHT1, WHHOBAIIHSIIBIK
MapKETHUHT OHE MEHEKMEHT, KbI3METTEp MAapKETHHI1 CalachIHAAFbl FHUIBIMU
KapUsJIaHBIMIAPbI, CEPBUTU3ALINSA CTPaTErusichl OOMBIHIIA FRIIBIMUA MaTepuaiiap,
KOCIMOPBIHAAPABIH CAUTTapbhIHIAFbl CTAaTUCTHKA JKOHE aKIapar; CepBUTH3AILUSHBI
CHII3y JKOHE IKYMBIC ICT€y MOceleNepiMeH aiHambICaThlH  aHAJUTHKAIIBIK
OPTAJIBIKTap/IbIH, HHCTUTYTTAap MEH KOPJap/IbIH KapusIaHbIMAaphl; OTaHABIK )KOHE
HIETEJIIK FHUIBIMU KYpHaJIapAarsl sKapusslaHbIMAap.

3epTTreyaiH FHUIBIMU-KAHAJIBIFbI:

— OHEpKACINTIK HapblKKa apHaJIfaH HWHHOBALMSUIBIK ©OHIMJIIEPAIH aBTOPJIBIK
KJIaCCU(UKAIHSCHI KeJeciaen KpUTEepUIIepai Kyheney HeT131H/1e
KaJIBINITACTHIPBUIABI: MAPKETHHITIK, QJIEYMETTIK, TEXHUKAJIBIK, KAJIIIbI.

— R OarmapiaMacbiHAaFbl MAIIMETTEPAl TAJAy HOTHKECIHIE KOCIMOPBIHHBIH
DKOHOMUKAJIBIK ~KOPCETKIIITEPIHE CEPBUCTIK KbI3MET KOPCETY JICHIeHiHIH
TOYEJILIITT aHBIKTAJI/IBI.

— SmartPLS OargapiamacblHAaFrel JEpeKTEepAl Tajljady HOTHXKECIHAE OHBIH
JICHrellHE  CEepBUTH3ALUsl  CTPATETHSCBIH  ICKE  achlpyJblH  MOTHBaLUs
(akTOpIapbIHBIH dCEp €Ty AOPEXkKEC aHBIKTANIbI.

— CepBUTH3ALMSIHBIH KCIMOPBIH KBI3SMETIHE 9CEp €TYIHIH aBTOPJBIK MOJENl
YCBHIHBUIFaH, OJ WHHOBAIMSJIBIK KOCIMOPBIHAAPFA CEPBUTHU3ALMSIHBI EHTI3YiH
TUIMJILJIITIH HET137ieyre MYMKIHJIK Oepei.

— KocinmopeiHgapibl cCepBUTH3ANMSIIAY CTPATETUSCHIH 1CKE achlpy OOMBIHIIA
YCBHIHBUIFaH YCBIHBICTAP.

Koprayra mblrapbuiaTbiH TY:KbIPbIMAAP:

— MapKeTHHITIK, OJEYyMETTIK, TEXHUKAIBIK KOHE KalMbl KpUTEpUHIep
HET131H]1€ 931pJIEHI€H OHEPKACINTIK HAPBIKKA apHAJIFaH HHHOBALMSIIBIK OHIMAECPIIH
aBTOPJIBIK KIIACCU(PUKALIUSACHI.

— CepBUTH3aLUS ICHTE€HIHIH KOCITOPBIHHBIH 3KOHOMHKAJIBIK KOPCETKIIITEPIHE
TOYENJUITIH aHbIKTAYy YIIIH MapKETUHITIK 3€pTTeysiep OapbIChiHIa ajblHFaH R
OarapiiaMachIHBIH MOJIIMETTEPIH Tajiay HOTHXKENIEPI.

— CepBuTH3alds  CTPATErHsChIH  ICKE  achlpy  YIIIH  MOTHBAIUSUIBIK
(bakTOpIapbIH OHBIH JACHTEHIHE dCep €Ty JOPEkKECIH aHbIKTAy YIIIH MAPKETHHTTIK
3epTTey OaphichiHAa anbiHFaH SmartPLS GarmapnamaceiHmarsl AepekTepai Tanaay
HOTHXKeepl

— KocinmophIHHBIH,  KYTUIETIH OSKOHOMMKAJBIK HOTHXKEJIEPIH aHBIKTAaUTBIH
KOCIMOPBIH KbI3METIHIH TUIMJAUIITIHE CEPBUTU3ALMSIHBIH 9CEPIHIH KOHLIETITYalIbl
MOJENI.

— VHHOBaNMSUIBIK OHIMJII UITEPUIETy VIIIH CTPATerHsUIbIK MAapKETHHTTIK
OaFrbITTBl KO3JCUTIH aBTOPJBIK KapTa J>KOHE CEPBHUCTECHJIPY CTPATETHSCHIH iCKe
achIPY/IbIH KE€3€H 11K JKOCTIaphbl YChIHBLIAIBI.

3epTTeyldiH TeOPHSAIBIK MaHBI3AbLIBIFBI. JHCcCepTaLMSIIBIK 3€pTTEYIIH
TEOPUSUIBIK MaHbI3AbUIBIFBl MHAYCTPUSUIBIK HApbIKTa WHHOBAIMSUIBIK ©HIMAEP/Il
KBUTKBITYJbIH MAPKETUHITIK CTPATErHSCHIH KAIBINITACTHIPYABbIH TEOPUSIIBIK KOHE
ofliICHaMAJIBIK TOCUIIEPIH 931pJIeyACH TYPAbI.



3epTTey HOTWXKENIepl MAapKETHHT MaMaHIapbIH Jaspiaya, cepTudukarrayaa
XKoHE OUTIKTUTIKTI apTThIpy/ia skoHe « THHOBAIUSIIBIK MapKETUHT», « CTpaTerusIbIK
MapKETHUHT», «OHEPKICINTIK MAPKETUHTY MTOHJIEPIH OKBITY OaphICHIH/Ia KOJIAaHbIIA
ayajipl.

JIOKTOPJIBIK AMCCEPTANMSIHBIH MPAKTHKAJIBIK MaHbI3AbLIbIFbI MBIHAJIA:
CCPBUTH3AIIAS  CTPATECTHACHIH  HMHAYCTPUSIBIK  HApPBIK  KOCIITOPBIHIAPHIHIA
KOJIJJaHyFa OOJaThlH MApKETHHITIK CTPATEeTUsl PETIHJE KaJbIITACTBIPY TACIIAepl
MEH KYPaJIJIapbIH 931pJIey i€ KaThIP.

JluccepTanusuiblK 3epTTEYA1H JQJICIN Il YChIHBICTaphl MeH YChIHBbICTaphl «Db
Komnanusacer» XKIIC, «Tex Hudocucteme» XKUIIC, «Meamatekc-H» XKIIC
naiiajgany yiiH KaObLIaaH bl (OpbIHAY aKTLIEpl TUCCEPTAIUSIIBIK )KYMBICKA KOca
oepineni). JuccepTanusuiblk 3epTTeyaiH HoTHxkenepi Kazakcran PecryOnmkachin
WHYCTPUSIIBIK-UHHOBAMSIIBIK  AaMbITy bIH  2020-2025 kplijgapra apHajFaH
MEMJICKETTIK OarmapiiaMachblHa COMKEC KeJIeTIH MapKETHUHITIK CTPATETHsl PETIHJE
CEePBHUCTEHIIPY/l 93IpJIey KOHE EHTI3YJerl ©3eKTI MOcelenepal IICHIyTre bIKIall
eTenl.

CepBuTH3alusi CTpaTErHsIChIH 1CKE aChIpYAbIH YKI1  (HaKTOpJIapbIiH
aHBIKTaFaH Ma3MYHIbI Tajljay HoTkenepiHn «Lmdpaer KazakcTtan» MEeMICKETTIK
Oar1apiamMachl asiChIH/1a YKOHOMUKAaHBI U pIIaHIbIPYIbIH HET13T1 OaFbITTAPbIH 1CKE
achIpy *OCHAPBIH JKacay YIIiH Maiananyra 00aabl.

CepBUTH3AIUSHBIH KOCIMOPBIHHBIH THIMJIUIITIHE ocep €TYHIH JaMblFaH
moaenin Kazakcran Pecniybnmukaceinbiy 2025 xpuira geiinri CTpaTerusiibiK 1aMy
YKOCTIapbIHa OCJNT1JICHI€H 9 KOHOMUKAHBI 9pTapanTaHAbIPY IbIH HET13r1 OaFbITTapbIH
JaMBITya KOJIaHyFa 00Jaipl.

KapusnanpiMaap. JKanmel, auccepTanusuIblK 3epTTEYIIH HOTHXKEIEpl
OoMbIHIIa >kaimbl kejeMi 8,15 Oacma mapak KypaWThiH 15 FBUIBIMH SKYMBIC
xapustanabl, oHblH 1miHAe: SCOPUS xone Web of Science nepexrep Kopbl
KypHanblHIa 3 Makana, KoMuTeT YChIHFaH >KapusulaHelMaapaa 6 wmakana.
Kazakcran PecniyOnukace! binniM jkoHE FHUIBIM MUHHUCTPIITIHIH OUTIM 5KQHE FHUIBIM
CalaChIHIAFBl CaIlachl, XaJbIKAPAIBIK FEUIBIMHA KOH(EpEeHIMsIIAp KUHAFBIHIAFBI 6
Makaa.

«IHHOBaMSIBIK ~ ©HIM»,  «UITEPLIETY»,  «CEepPBUTH3ALMS»  HETI3r1
VFBIMIIAPBIHBIH TEOPHSUTBIK HETI3NEpiH TEpeHIETI 3epTTey «VHHOBAIUSITBIK
OHIMJII OHEPKACINTIK HAPBIKKA €HT13y», «MapKeTHHTTIK MHHOBAIMSUIAD YJIFAUTY
TOCUTI PETIHACTD» MaKalalapblHIa KOPCETIIAl. KOCIMOPBIHHBIH SKOHOMUKAIIBIK
TYPAKTBUIBIFBI), «OHEPKICINTIK HAPBIKTaFbl KbI3MET KopceTy». KazakcTaHmbIk
HApBIKTHIH WHHOBAIMSUIBIK OJIEYEeTIH TalJaMajblK 3€pPTTEYJIEPAiH HOTIKeIepl
«Kazakcrangarsl FBUIBIMA-HHHOBAITHASIIBIK KBI3MET. NuHOBaIms
MYJIBTHIUIUKATOPBD), ©OHEPKACINTIK HAPBIKTA WHHOBAIUSIIBIK OHIMIII KBUIKBITY
nporieciH Tanaay «KazakcTaHHBIH ©HEPKICINTIK HAPBIFbIHA MHHOBALIUSUIBIK OHIM/II
KBUDKBITY YIEpICIH Tannay», «/HHOBaUMAIBIK OHIMII ©HEPKOCINTIK HapbIKTa
MO3UIMATIAY  MOceleNiepl»  MakajlajapblHaa KepceruireH, «KazakcTaHHBIH
OHEPKICIM HapBIFbIHAFbI WHHOBAIUSIJIBIK ~ ©OHIMIEPAIH MTO3UIIUSACHD,
«KazakcTaHHBIH ©HEPKICINT HAPBIFBIHIAFbl MHHOBAIUSIIBIK OCJICEHIUTIKTI TalIay».
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HTepHET-MapKETHHT KOMETIMEH WHHOBAIMSUIBIK ~ OHIMII  YKBUDKBITY
EPEKIICITIKTEPT «OHEPKICINTIK KOCIMOPhIHAA WHHOBAIUSIBIK OHIMII KBIDKBITY
YILIiH HHTEPHET-MapKETUHT» MaKaJlaChIHa KENTIPIITeH.

OHEPKOCINTIK HAPHIKTa WHHOBAIMSIIBIK OHIMII KBUDKBITY OOWBIHIIIA
MapKETUHTTIK CTPATETHSHBI KaIBINTACTHIPY «HHOBAIMSIIBIK OHIMII KBUDKBITY
CTPATETUSACHIH KAJIBINTACTRIPY YIINH YJIKEH JEpPeKTep TalJayblH KOJAaHY»,
«VIHHOBAIUSTBIK OHIM/I1 )KBIDKBITY MAPKETUHTTIK CTPATETUSICHIH KAJIBIITACTHIPY,
«/IHHOBaIUSUTBIK ~ OHIMIEPIIH  MApPKETUHITIK  CTPATETHSACHIH  93ipJiiey».
KazakcTaHHBIH ©HEPKOCINTIK  HApBIFBIHAA», «Ka3aKCTaHHBIH  ©OHEPKICINTIK
KOCITIOPBIHJIAphl  YIIIH THICTI MAapKETHUHITIK cTparerus», «Ka3zakcTaHHBIH
DHEPreTHKANBIK CEKTOPBIH  KOMIPTEKCI3NaHABIPY OOWBIHIIA MAapKETHHITIK
TOCUIACPl KETULIiIpy», «KOCIMOPBIHHBIH CTPATETUSIIBIK JKOCHAaphl: CEPBUCTIK
Ou3HeC YITICI».
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MALDYNOVA AIZHANA VLADIMIROVNA

FORMATION OF A MARKETING STRATEGY FOR PROMOTING
INNOVATIVE PRODUCTS IN THE INDUSTRIAL MARKET OF
KAZAKHSTAN

Dissertation for the degree of Doctor of Philosophy (PhD) in the
specialty «6D051100-Marketing»

ANNOTATION

Topic of dissertation work. The dissertation research is devoted to the
formation of recommendations for the implementation of priority areas for the
development of servitization as a marketing strategy for promoting innovative
products in the industrial market of Kazakhstan. The relevance of the study lies in
proving the need for the formation and implementation of a marketing strategy at
the enterprises of the industrial market of Kazakhstan to promote innovative
products. It is known that a well-designed marketing strategy becomes a key factor
in forming the competitive advantages of any enterprise in the market, while
choosing a marketing strategy to promote innovative products is a difficult task that
requires careful research and clear evidence-based solutions.

The international market, due to increasing market pressure, requires the
release of innovative products and technologies to maintain a competitive position.
Obviously, for the successful functioning of Kazakhstani enterprises, it is necessary
to carefully develop specific, flexible marketing strategies for promoting innovative
products on the market. At the same time, over the past 20 years, the global industry
has been undergoing a transition from traditional production to the provision of
services that are integrated with the product. This phenomenon is called
servitization. Servitization is not just a service offering, but it is a fundamental
organizational and cultural change in an enterprise.

Servitization over the past few years has attracted interest in the scientific
field, this is confirmed by an increasing number of publications on this topic.
However, in the presence of different directions in the scientific literature: service
paths, barriers and benefits, packaging and design of a service offer, business
models, sales process, there is a gap in conceptualization, the focus of which is
directed to the practical aspects of the implementation of servitization and its
application as a strategy for promoting a product.

The problem of promoting innovative products on the industrial market in
modern conditions is complex and multifaceted, which causes an urgent need to
apply an integrated approach to solving numerous organizational and economic
issues that require full-fledged research, coordination of work, the search for theory
and practical application of marketing tools.

Thus, the formation of a marketing strategy for promoting innovative products
on the industrial market determines the relevance of ongoing research.
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The goal of the research is: To form approaches and recommendations at the
theoretical and methodological level on the implementation of priority directions for
the development of servitization as a marketing strategy for promoting innovative
products on the industrial market of Kazakhstan.

Tasks of the dissertation research:

— To substantiate the theoretical and methodological approaches of servitization
to promote innovative products in the industrial market of Kazakhstan.

— Based on marketing research, evaluate the impact of the level of servitization
on their economic performance.

— On the basis of marketing research, to identify the influence of the factors
motivating enterprises and their customers to apply the servitization strategy on its
level.

— Based on the results of the study, develop a model of the impact of
servitization on the activities of the enterprise, which will justify the effectiveness
of the introduction of servitization in innovative enterprises.

— Based on the analysis of the practice of applying servitization for innovative
enterprises, develop a map and a step-by-step plan for the implementation of
servitization.

The object of the research. Enterprises of Kazakhstan producing and using
innovative products for the industrial market.

The subject of the research. A set of organizational and economic relations
that arise in the process of developing a servitization marketing strategy to promote
innovative products.

The methodological basis of the research. The methodological basis of the
dissertation is the results of marketing research conducted by the author on the basis
of a survey of the leaders of 57 innovative enterprises with the aim of forming a
servitization strategy as a marketing strategy for promoting innovative products and
a focus group, whose participants were experts from the industrial sector, whose goal
was to find out the reasons for the low level of customer motivation to implementing
a servitization strategy. In order to test hypotheses advanced in the framework of
this dissertation, the SMART PLS version 3.0 software was used. To optimize the
accuracy of forecasting and graphical analysis, the program R, intended for
statistical calculations and analysis, was used. Along with the indicated methods,
when working on a dissertation, general scientific methods were used: analysis and
synthesis, systematization and classification, induction and deduction, comparison,
correlation and regression analysis method.

The informational basis of the study was scientific publications of domestic
and foreign authors in the field of strategic marketing, marketing of innovative
products, innovative marketing and management, marketing of services; research
materials on the strategy of servitization, statistics and information on the websites
of industrial enterprises; publications of analytical centers, institutes and foundations
dealing with the issues of the introduction and functioning of servitization;
Publications in domestic and foreign scientific journals.

Scientific novelty consists in the following results of the research:
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— The author's classification of innovative products for the industrial market was
formed, based on the systematization of such criteria as: marketing, social, technical,
general.

— As a result of data analysis in the R program, the dependence of the level of
servitization on the economic indicators of the enterprise was revealed.

— As a result of the analysis of data in the SmartPLS program, the degree of
influence of the factors of motivation for the implementation of the servitization
strategy on its level was revealed.

— The author's model of the influence of servitization on the activity of an
enterprise is presented, which allows to substantiate the effectiveness of the
introduction of servitization on innovative enterprises.

— Suggested recommendations for the implementation of the servitization
strategy for enterprises.

The main provisions for the defense:

— The author's classification of innovative products for the industrial market,
developed on the basis of marketing, social, technical and general criteria.

— The results of the analysis of data in the R program obtained in the course of
marketing research to identify the dependence of the level of servitization on the
economic indicators of the enterprise.

— The results of the analysis of data in the SmartPLS program obtained during
the marketing research to identify the degree of influence of the motivation factors
for the implementation of the servitization strategy on its level

— A conceptual model of the impact of servitization on the efficiency of the
enterprise, which determines the expected economic results of the enterprise.

— An author's map and a step-by-step plan for the implementation of the
servitization strategy are proposed, providing a strategic marketing orientation for
the promotion of innovative products.

Theoretical significance. The theoretical significance of the dissertation
research lies in the development of theoretical and methodological approaches to the
formation of a marketing strategy for promoting innovative products in the industrial
market. The results of the study can be used in the training, certification and
professional development of marketing specialists and in the process of teaching
disciplines «Innovative Marketing», «Strategic Marketing», «Industrial Marketingy.

Practical significance lies in the development of approaches and tools for the
formation of a servitization strategy as a marketing strategy that can be applied at
enterprises of the industrial market. Evidence-based proposals and recommendations
of the dissertation research are accepted for use in FB Company LLP, Tec
Infosystems LLP, Mediatex-N LLP (acts of implementation are attached to the
dissertation work). The results of the dissertation research contribute to solving
urgent problems in the development and implementation of servitization as a
marketing strategy, which is in line with the State Program for Industrial and
Innovative Development of the Republic of Kazakhstan for 2020-2025.

The results of the content analysis, which revealed the motivational factors for
the implementation of the servitization strategy, can be used to develop a plan for
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the implementation of the key direction «Digitalization of economic sectors» within
the framework of the state program «Digital Kazakhstany.

The developed model of the influence of servitization on the efficiency of the
enterprise can be applied in the development of the main directions of economic
diversification established by the Strategic Development Plan of the Republic of
Kazakhstan until 2025.

The results of the content analysis, which revealed the motivational factors for
the implementation of the strategy of servitization, can be used to develop a plan for
the implementation of the key area of «Digitalization of the economy» in the
framework of the state program «Digital Kazakhstany.

The developed model of the influence of servitization on the efficiency of the
enterprise can be applied in the development of the main directions of economic
diversification established by the Strategic Development Plan of the Republic of
Kazakhstan until 2025.

Publications. In general, based on the results of the dissertation research, 15
scientific papers were published, with a total volume of 8.15 p.p., including: 3
articles in the database journal both SCOPUS and Web of Science, 6 articles in
publications recommended by the Committee for quality in the field of education
and science of the Ministry of Education and Science of the Republic of Kazakhstan,
6 articles in the proceedings of international scientific conferences.

An in-depth study of the theoretical foundations of the key concepts of
«innovative products», «promotiony, «servitization» was reflected in the articles
«Introduction of innovative products to the industrial market», «Marketing
innovations as a way of increasing the economic stability of the enterprise»,
«Servitization in the industrial markety.

The results of analytical studies of the innovative potential of the Kazakhstani
market are given in the article «Scientific-innovative activity in Kazakhstan.
Multiplique innovationy», analysis of the process of promoting innovative products
in the industrial market are reflected in the articles «Analysis of the process of
promoting an innovative product in the industrial market of Kazakhstan», «The
problems of positioning innovative products in the industrial market», «Positioning
of innovative products in the industrial market in Kazakhstan», «Analysis of
Innovation Activity in the Industrial Market of Kazakhstany.

Features of promoting innovative products with the help of Internet marketing
are given in the article «Internet marketing to promote an innovative product in an
industrial enterprise». Formation of a marketing strategy for promoting innovative
products in the industrial market « Application of big data analysis to form a strategy
for promoting innovative products», «Formation of Marketing Strategy for
Promoting an Innovative Product», «Development of a marketing strategy for
innovative products in the industrial market of Kazakhstany», « Relevant marketing
strategy for industrial enterprises of the Kazakhstan», «Improving Marketing
Approaches to the Energy Sector of Kazakhstan for Decarbonization», «Enterprise
strategic plan: Service business model».
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